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CT law firms follow tax-averse clients south 


—— ed 


PHOTO | CONTRIBUTED 





4 7s 


(From left) Brian Cheslack, Robert Miller, Day Pitney’s Gregory Hayes, James Ballerano. 





By Gregory Seay 


gseay@HartfordBusiness.com 


artford law firm Day Pit- 
H ney LLP’s merger last 

summer with its long-time 
South Florida counterpart has- 
tened the trend of Connecticut 
barristers establishing beach- 
heads in the Sunshine State, 
where an increasing number of 
wealthy Connecticut clients are 
moving for the lower tax environ- 
ment and warmer climate. 

In August, Day Pitney merged 
with Delray, Fla., firm Chapin, 
Ballerano & Cheslack, with whom 
it had a 40-year correspondent 
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relationship providing legal 
advice to Day Pitney clients locat- 
ed in Florida, said Day Pitney part- 
ner Gregory Hayes. 

As more Nutmeg State small- 
business owners, part-time “snow- 
birds,” retirees and corporate 
hedge funds relocate or spend more 
time in Florida, as well as Arizona, 
South Carolina and Texas, among 
other low-tax states, Day Pitney 
and other law firms say they are 
eagerly following them there. 

About 96,000 Connecticut resi- 
dents moved out of the state in 2014, 
according to U.S. Census Bureau 


Continued on page 10 
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Healthy Liquor 


A Hartford startup is trying to find its niche in 

the liquor market by producing an all-natural, 
botanically-infused liqueur that lacks gluten, 
artificial additives or chemicals. PG. 3 






Q&A 
Employee Benefits 


This week’s Q&A talks about changes in employer 
health benefits with Silas M. Warner, client 
advocate/vice president of Willis Group’s human 
capital practice in Hartford. PG. 5 
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You think Internet installation means downtime and disruption that could slow your 
business down. And who wants that? That’s why Comcast Business makes changing 
Internet service easy with our No-Glitch Switch. Fast. Easy. Right. Guaranteed. 


MAKE THE EASY SWITCH AND GET 


25 Mbps FOR JUST $69.95 
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available. Actual speeds vary and are not guaranteed. Call for restrictions and complete details. © Comcast 2015. All rights reserved. 


COMCAST 
PAP 





BUILT BAB BUSINESS" 


2 HartForD Business JournaL © December 7, 2015 www.HartfordBusiness.com 


PHOTO | STEVE LASCHEVER 


oly 


4 pol 
Qa TL neee tke 


LeLaneia and 
Tom Dubay are 
trying to find 
their niche in the 
liquor market by 
producing an all- 
natural, 
botanically- 
infused liqueur 
that doesn’t have 
gluten, artificial 
additives or 
chemicals. 
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FACES OF BUSINESS 


Hartford Flavor Co. 
pitches ‘healthy’ 
liqueur market 


By Stan Simpson 


he epiphany for LeLaneia 
T and Tom Dubay to start their 

new liqueur business came 
at a holiday party two years ago. 
Some mixologists and restaura- 
teurs were in the room, mingling, 
nibbling on hors d’ oeuvres, sipping 
a homemade concoction poured 
from a bottle hand-labeled “LeLa- 
neia’s Lavender Liqueur.” 

LeLaneia had pulled lavender 
plants from her garden and steeped 
them in vodka. She was floored by 
the reaction. 

“They tasted it and said ‘Oh, 
my God, this is magic in a bottle. 
Youve got to get this to market, ” 
recalls LeLaneia. “And then they 
said ‘start a company. ” 

Whoa. 

Dubay and her husband Tom, 
though flattered by the party 
reviews, had major trepidations 
about starting a business. They 
both had jobs that were fulfilling. 
LeLaneia still runs a landscape- 
design firm and has an expertise 
in plants. Tom, who has an MBA 
and background in operations, 
works in the private sector. 
Though LeLaneia for years made 
cranberry liqueurs for family and 
friends during the holidays, she 
and Tom really didn’t know much 
about the business of liquor. 

After the holiday party, the 
couple, married 13 years after 
meeting online, organized sev- 
eral focus groups. The samplers 
gave the thumbs up to other all- 
natural, plant-infused liqueurs — 
such as carnations, cucumbers 
and sumac — devised by LeLa- 
neia (pronounced La-Lane-yah). 

The Dubays, who live in Hart- 
ford, cobbled together $175,000 
from personal savings, loans 
from friends, family and a small 














William Barnett, Ph.D. 
Dean of Graduate Studies 
Trinity College 
gradstudy@trincoll.edu 
http://gradstudy.trincoll.edu 
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CONTROLLING THE FUTURE 


As George Orwell’s 1984 reminds us, those who control the past 
control the future. Presently, however, cultural institutions that 
focus on history or the arts face declining sources of revenue, 
especially public support. As a result, we risk forgetting our 
cultural past, thus forfeiting valuable perspective that could 
help improve our future. For our social health, we should 
ensure that our cultural and educational institutions can 
continue to preserve our heritage and teach us how the past 
influences our present and future. 

For example, what sort of conditions caused Hartford to 
become an insurance center that continues to exist today? 


business empowerment group. 

In April, the Hartford Flavor 
Company was launched in a for- 
mer stocking-import building 
on Arbor Street. LeLaneia is the 
founder, the self-styled “creatrix 
and infusionary.” Tom is the CEO, 
aka “lord of the spreadsheets.” 
There are 10 part-time employ- 
ees. The company’s first line of 
liqueurs is called “Wild Moon” 
and features six flavors — rose, 
cucumber, lavender, cranberry, 
and birch and chai spice. 

The rose blend recently won a 
silver medal in the 2015 New York 
World Spirits Competition. 

The 12-ounce bottles sell for 
$20 and are distributed to 250 
liquor stores and bars in Con- 
necticut. So far, Hartford Flavor 
Company is producing 4,500 to 
7,000 bottles a month and has 
generated about $125,000 in sales. 

The Dubays say what distin- 
guishes their fledgling business, 
believed to be the only distillery 
in Hartford, from other distillers 
is that its product is all-natural, 
botanically infused, gluten and 
GMO free, with no artificial addi- 
tives or chemicals. 

It’s aliqueur for those who are 
health conscious. 

“Tt never dawned on us that 
there was commercial viability 
here,” Tom, 51, said. “It sounds like 
an oxymoron — healthy drinking— 
because, after all, it is alcohol. That 
said, if you had the same amount of 
our product and same amount of 
another product similar to it, I think 
the next morning youd feel a little 
different with ours, because you 
don't get that chemical hangover.” 

LeLaneia concurs. “People 
have said to us that we have anew 
wedge of the alcohol pie by having 
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FLAT TUITION RATE 
FOR M.A. STUDENTS 


Why did various business and industrial sectors decline while 
others prospered? How did Connecticut support the arts in 

the past? How did the tragic legacy of slavery and the struggle 
for social justice in Connecticut shape our increasingly diverse 
society of today? By helping teachers and museum profes- 
sionals explore these and other questions, the American studies 
program at Trinity College supports maintaining our cultural 
heritage in order to enrich and improve our community. We 
invite others to join us. 


Trinity College 
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liqueur flavors 
including peach, 
pumpkin, quince, 
sage and pink 
peppercorn. 


>) Hartford Flavor Co. 


a truly natural product. We're not just saying 
it’s natural. It really has no chemicals.” 

A few years ago, LeLaneia, 46, developed 
a reaction to wine and liquor. After years of 
being a social drinker, she was getting head- 
aches after imbibing. That provided the moti- 
vation to develop a gluten- and chemical-free 
drink that quells those sluggish after effects. 

The Dubay’s process to making a tasty all- 
natural liqueur is an elaborate one. Gallons of raw 
sugar-cane based alcohol (gluten and GMO free) 
are purchased from the Netherlands. It is then 
charcoal-filtered to take any impurities out and 
infused with flavor. For example, 400 pounds of 
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cranberries are infused in a 25-gallon batch; 250 
pounds of cucumbers in a 17-gallon batch. Water 
and organic sugar are added to reduce the 190- 
proof liquid to 30 or 40 proof. The product is then 
strained, filtered, bottled and numbered by hand. 

The aging process can take from three days 
to three weeks, depending on the type of flavor. 

“We look for a consistent flavor,” LeLa- 
neia said. “From batch to batch, we want to 
be consistent. It’s not that hard because we 
know what we want, and can play with it and 
get it to its right place.” 

The Dubays speak proudly of their business’ 
eco-friendly flavoring niche and its Hartford loca- 
tion. They see aresurgence coming in the Capital 
City and feel their operation can play a role. 
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The business is now looking to expand its 
market into New Haven, Fairfield County, and 
soon into New York or Massachusetts. New 
flavors are on the horizon, including peach, 
pumpkin, quince, sage and pink peppercorn. 

Regular tastings are conducted on site. 

Hartford Flavor Company is emerging 
in the mix of promising startups in Greater 
Hartford. | 
Stan Simpson is the principal of Stan Simp- 
son Enterprises LLC, a strategic communi- 
cations consulting firm. He is also host of 
“The Stan Simpson Show” which airs Sat- 
urday, 5:30 a.m., on Fox CT — and online 
at www.foxct.com/stan. 
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Q&A 


Employers focus on health 
care cost shifts, wellness 


Q&A talks about changes in employer health benefits with Silas M. Warner, client advo- 
cate/vice president of Willis Group’s human capital practice in Hartford. 


What trends, cost and otherwise, 
are you seeing with employee- 
m@ benefit programs? 

A: Medical cost trend continues to 
increase at a pace of about 9 percent. Phar- 
macy cost trend is even higher at 12 percent or 
more due to the high cost of specialty drugs. 
These increased costs are forcing employers 
to adjust either the value of the 
medical insurance product or to 
adjust the employer/employee 
contribution model. Whether it’s 
through a traditional enrollment 
process or a private-exchange, 





addition, athird of respondents will offer only 
CDHPs in 2016. 


Q: Wellness programs have been a 
focus of large employers for a number 
of years. Have small and medium-sized 
businesses adopted them as well? 

A: We've found mid-size to large employers 
are more likely to have resources 
in place to manage a program 
or to hire a third-party wellness 
vendor. However, small and mid- 
size employers without dedicated 
staff are now also offering well- 





_ an 
more employers are offering ben- . >= soness programs in much greater 
efit programs that include core — numbers. 
and voluntary benefits. q* According to the Willis 2015 
Employers are also starting |s«— A= 4 Health and Productivity Survey, 
to view the Cadillac Tax — a 55.4 percent of employers with 
component of the Affordable SILAS M. less than 250 employees offer 
Care Act that is set to go into WARNER wellness programs and 14.1 
effect in 2018 — as a factor in percent plan to offer them. For 
their medical-plan strategy. The Advocate/vice larger companies the numbers 


Cadillac Tax is gaining attention 
on Capitol Hill as policymakers 
recognize that the tax could sig- 
nificantly impact a larger num- 
ber of employers than originally 
anticipated due to the continued 
escalation of healthcare costs. 

Another trend that ties into cost and over- 
all productivity involves employer-sponsored 
wellness programs. The industry is moving 
from a return-on-investment focus to a value- 
on-investment focus. 


Q: In 2014, the Society for Human 
Resource Management said the number 
of employers that only offer a consum- 
er-directed health plan (CDHP) was 
expected to surge by nearly 50 percent 
in 2015. Did that happen? 

A: There has definitely been an increased 
focus on consumer-directed health plans 
and we expect that trend to continue. CDHPs 
are designed to engage the member to take 
greater control of their healthcare and shop- 
ping decisions. According to the National 
Business Group on Health Large Employers 
2016 Health Plan Design survey, 83 percent of 
large employers offer at least one CDHP. In 
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president, human 
capital practice, 
Willis Group 


are higher. Regardless of size, 
many employers are including 
incentives for various participa- 
tory behaviors such as tobacco/ 
non-tobacco usage, biometric 
testing and health-risk assess- 
ments. Some are offering outcomes-based 
incentives for biometric numbers (blood pres- 
sure, glucose, cholesterol) and BMI. 


Q: How do employers view the com- 
pliance rate in their wellness programs? 

A: Using the 2015 Willis Health and Pro- 
ductivity Survey results again, 78.1 percent 
of employers with less than 250 employees 
said they were satisfied with participation 
levels and 68.6 percent said they were satis- 
fied with the business impact of their well- 
ness programs. 

Results also show 87.3 percent of 
employers with 250-500 employees said 
they were satisfied with participation lev- 
els and the identical number, 68.6 percent, 
said they were satisfied with the business 
impact of their wellness programs. 

The reality is that the higher the dollar 
value for the incentive, the more likely the 
employer is to see compliance. | 


DESIGN BUILDERS 


GENERAL CONTRACTORS 


CONSTRUCTION MANAGERS 


SPOTLIGHT ON: MANUFACTURING 


PDS served in the role as Design Build General 
Contractor for the construction of a new 
manufacturing machine shop in Suffield, CT. Trevisan 
utilizes this new facility for aviation machinery and 
office space. The warehouse area is approximately 
15,000 square feet and the office area is about 2,000 
square feet. This is a pre-engineered metal building 
with metal foam siding panels. Fully designed to 
support owner installed 20 ton crane. 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 


new leaf 


I1nterl1lors 


indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 


800.969.3837 


www.newleafinteriors.com 


q 
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Mi fit 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


INDEPENDENT AUTHORIZED BUILDER 


CHIEFES 


BUILDINGS 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 
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BY THE NUMBERS 


$122.4M 


The state’s current fiscal year 
deficit after lawmakers have 
already cut more than $100 
million from the budget. 


6.8% 


Connecticut’s year over year 
home price increase in October, 
including distressed sales, 
according to CoreLogic. 


$35M 


The amount Connecticut would 
reap in economic value if it didn’t 
tax hopsitals, according to a 
recent study by the Connecticut 
Hospital Association. 


330 


The number of two-lane road 
miles Connecticut resurfaced 
this year, which was 25 miles 
higher than in 2014. 


TOP 5 MOST READ 


on HartfordBusiness.com 


@ AT&T raises price 
for grandfathered 
unlimited data plans 


@ Study: CT second best 
state to live in 


@ UConn proposing four-year, 
31% tuition hike 


li Fishman’s last day 
as Travelers CEO 


WM Comptroller projects 
increased deficit of $122.4M 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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UConn President Susan Herbst is trying to figure out how to close the school’s $40 
million budget gap in 2016-17. 


TOP STORY 
UConn proposing four-year, 31% tuition hike 


UConn administrators will propose to the board of trustees a tuition plan 
that will hike costs for in-state students 31 percent over four years. 

Currently, UConn tuition is $10,524 annually for in-state students and 
$32,066 for non-residents. For in-state students, the proposal being pre- 
sented this month to trustees would increase tuition by $700 in the first 
year — starting in the fall 2016 semester — and increase over the following 
years by $775 in 2017-18; $850 in 2018-19; and $950 in 2019-20. 

Out-of-state and international students’ tuition would go up by $950 for 
2016-17, and then again by $1,050 for 2017-18; $1,150 for 2018-19; and 
$1,250 for 2019-20. 

The tuition increase will contribute $12.8 million toward closing UConn’s 
anticipated $40 million budget gap in 2016-17. The remaining $27.4 million 
gap will be mitigated through cuts, restrictive hiring, operational efficiencies, 
and other measures, the university said in an announcement. 





TECHNOLOGY 
Farmington’s Evariant raises $42.3M 


Farmington healthcare software provider Evariant said last week it raised 
$42.3 million in Series C financing. 

The funding will allow the company to grow its engineering, services, and custom- 
er-success teams to expand its healthcare provider footprint. Evariant recently opened 
its fourth office in Austin, Texas, which functions as the company’s technology hub. 

Goldman Sachs led the funding round with participation from Health Enter- 
prise Partners and Lightspeed Venture Partners. 

Evariant makes a healthcare customer relationship management (CRM) system 
that helps health systems attract profitable patient volume and connects patients 
with providers around their care in new value-based healthcare delivery models. 


ECONOMY & LABOR 
Worker deaths decline in 2014 


Worker deaths in Connecticut were lower than usual in 2014, according to 
new information supplied by the state Department of Labor. The construction and 
transportation and warehousing sectors saw the most on-the-job deaths. 

The report said 33 workers lost their lives in the state in 2014. That’s com- 
pared to 4,679 work-related deaths across America in the same time frame. On 
average, 39 people a year die on the job in Connecticut. 

Connecticut’s construction and transportation and warehousing sectors each 
had seven deaths for a combined 42 percent of 2014 deaths. There were three 
deaths in the government sector; in the past four years this sector accounted 
for 16 percent of deaths. 


EDUCATION 


Study: Public supports laws 
against workplace weight discrimination 


There’s broad public support for government policies and laws against weight 
discrimination in four nations where this form of bias is prevalent, according to 
a recent multinational study by the Rudd Center for Food Policy & Obesity at the 
University of Connecticut. 

The findings of the study suggest that a key condition needed to foster policy 
change — strong public support — is present in the United States and three 
other countries surveyed: Canada, Iceland and Australia. The countries were 
selected for their comparable rates of overweight and obese adults, as well as 
















similarities in sociocultural values of thinness, parliamentary or congressional 
democracies, and other societal factors. 
Public support was strongest for workplace laws that would prohibit employers 
from discriminating against people based on their weight status, the study showed. 
The study, which surveyed 2,866 adults between February and July 2013, 
is the first to examine public support in multiple countries for government legal 
measures to address weight discrimination, according to its authors. 


ENVIRONMENT 


Report: CT among best 
prepared for climate change 


A first-time analysis of the country’s preparedness for climate-driven, weather- 
related threats concluded that Connecticut is in the top five most-prepared states. 

“States At Risk: America’s Preparedness Report Card” was released last week by 
nonprofit news organization Climate Central and consulting firm ICF International. 

The report gave Connecticut an “A-” grade. Four states received an “A,” in- 
cluding Massachusetts. 

The report assessed the threats of extreme heat, drought, wildfires, inland 
flooding and coastal flooding. It considered actions states are taking to: reduce 
current risks, assess vulnerability to future risks, and plan for and attack future 
risks. 

The report said Connecticut faces considerable and significantly increasing threat 
levels from extreme heat, inland flooding, and coastal flooding between now and 
2050, but the state has prepread itself by creating a hazard mitigation and climate 
preparedness plan and by assessing shoreline and inland flooding risks. 


ENERGY & UTILITIES 
ISO NE expects sufficient winter power supplies 


Regional grid operator ISO New England said last week that electricity sup- 
plies should be adequate to meet consumer demand this winter, but it warned 
that reliable operations could be threatened by natural gas pipeline constraints. 

The organization said it identified 4.2 megawatts of natural gas-fired gener- 
ating capacity that may not be able to receive sufficient fuel on any given day 
in the months ahead. 

Most natural gas pipeline capacity is dedicated to commercial and residential 
heating, rather than power generation, ISO NE said. 

ISO NE has once again instituted a program that incentivizes oil-fired genera- 
tors and those that can access liquified natural gas to procure enough fuel in 
advance of the colder months. That so-called winter-reliability program helped 
keep the lights on in the region last winter, it said. 


HEALTH CARE 
Johnson Memorial OK’d to join Trinity-NE Health 


State regulators have given approval to Stafford Spring’s Johnson Memorial 
Hospital to become part of Trinity Health-New England. In the last eight years 
Johnson Memorial twice filed for bankruptcy. 

Trinity Health-New England will also acquire assets of several affiliated orga- 
nizations, including Johnson Health Care Inc., and Home and Community Health 
Services Inc. Trinity Health-New England recently finalized its acquisition of St. 
Francis Hospital and Medical Center, Mount Sinai Rehabilitation Hospital and 
Sisters of Providence Health System in Springfield, Mass. 

This past January, Johnson Memorial Hospital announced an asset purchase 
agreement with St. Francis Care (the previous parent company of St. Francis 
Hospital and Medical Center). The acquisition by Trinity Health-New England 
terminates Johnson’s bankruptcy proceedings. Trinity will assume Johnson Me- 
morial’s outstanding debt at the final closing in late December. 


GOVERNMENT, POLITICS & LAW 
Comptroller projects deficit grows to $122.4M 


State Comptroller Kevin Lembo reported last week that the state’s deficit has 
increased $4 million to $122.4 million. He said that accounts for about $102.8 
million in previously announced rescissions in spending. 

In a letter to Gov. Dannel P. Malloy, Lembo said the Office of Policy and Manage- 
ment’s latest deficit projection is feasible based on its past success in achieving 
overall budgeted savings goals. 

However, Lembo said the ongoing collaborative budget talks involving the ad- 
ministration and legislative leaders still need to trim up to $370 million in light of 
troubling economic trends over the past two months. 

“| am very concerned about more recent disruptions to the state’s positive eco- 
nomic trends,” Lembo said in a statement. “Of greatest concern are the last two con- 
secutive months of state job losses and the related negative impact on the withhold- 
ing portion of the income tax.” He said $350 million is a reasonable reduction target. 

That projection could change if interest rates rise, Lembo added. 


www.HartfordBusiness.com 





REAL ESTATE 


Beige Book report finds office 
leasing light in Hartford 


The Federal Reserve’s December Beige Book report suggests that 
office-leasing activity in New England is expanding at a somewhat 
Slower pace than it was six weeks ago. It portrays Hartford’s office 
leasing activity as light. 

In Hartford and Portland, Maine investment demand for com- 
mercial property reportedly remains solid, but a Hartford contact 
told the Beige Book that bid prices have been somewhat more 
cautious in recent weeks. The outlook for commercial real estate 
activity remains weak for Hartford, with an emphasis on downside 
risks to employment growth. 


MANUFACTURING 


Pratt signs historic 15-year 
contract with Israeli Air Force 


Pratt & Whitney has signed a fixed-price, fleet management 
contract with the Israeli Ministry of Defense, in support of the Is- 
raeli Air Force. 

Pratt said it’s the longest-term, most comprehensive performance- 
based logistics contract for a Pratt & Whitney fighter engine to date. 

The contract provides propulsion readiness for the entire Is- 
raeli fleet of F-15! and F-16l aircraft for the next 15 years. Start- 
ing in 2016, Pratt will provide material forecasting, item-repair 
management and provisioning of operational, intermediate and 
depot-level spare parts for the Israeli Air Force’s full fleet of F100- 
PW-229 engines. 

Pratt said the unprecedented length of the agreement is crucial 
because it allows the company to drive efficiencies across the 
fleet and save money over time. 

The Israeli Air Force has operated Pratt & Whitney-powered 
aircraft for more than 65 years 


ACCOUNTING 
Marcum continues acquisition spree 


Marcum, a national accounting and advisory services firm with 
a significant presence in Hartford, continues its expansion. It has 
added a multi-state CPA firm to its ranks. 

Marcum has acquired DGLF CPAs & Business Advisors, a full- 
service accounting firm specializing in construction and real es- 
tate, with offices in Nashville, Tenn., and Orlando, Fla. All eight 
DGLF partners have joined Marcum as members of the firm’s na- 
tional construction industry practice group. 

Marcum has Connecticut offices in Hartford, Greenwich and New 
Haven. DGLF represents the third merger announced by Marcum in 
the past month. 


WHAT’S AHEAD: 


12/14 Focus: Minority-Owned 
Businesses 


The List: Minority-Owned Businesses 
Nonprofit Profile: Riverfront Recapture 


CALENDAR 
TUESDAY, DEC. 15 


Middlesex Chamber Breakfast 
feat. Gov. Dannel P. Malloy 


The Middlesex Chamber of Commerce will 
hold its monthly member’s meeting Dec. 
15, featuring Gov. Dannel P. Malloy as the 
keynote speaker. 


The event, which features a breakfast and 
networking, runs from 7 a.m. to 9 a.m. at the 
Crowne Plaza Cromwell, 100 Berlin Road, 
Cromwell. 


Cost to attend is: $22 for chamber members, 
$32 for non-members. 





For more information contact: 860.347.6924 or email info@ 
middlesexchamber.com. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


Who do small businesses choose 
coy aleeliumlikitlaclile cts 


HEALTH CONNECTIONS 


ealth insurance is the most important benefit you offer 


CBIA 
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most successful private insurance exchange for small business — 


is the solution. 


With Health Connections you simply set your contribution level 
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CBIA Health Connections 
allows me to offer my 
employees a valuable 


benefits package while 
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helping to control our 
medical benefits budget. 


there's something for everyone with CBIA Health Connections. 


Richard P. Ramondetta 
President 


Contact your agent for a quote or call 860.244.1900. 


Alloy Specialties, Inc. 
Manchester 





www.HartfordBusiness.com December 7, 2015 © Hartrorp Business JOURNAL 7 


ae 


Gregory Seay 







International reports a series of 

Hartford area property sales and 
leasing transactions. Colliers was sole bro- 
ker, except where noted. 

In Portland, Freestone Avenue LLC 
paid $1.2 million for a 107,639-square-foot 
industrial warehouse at 264 Freestone Ave. 
Essentra Packaging U.S. was seller. 

In Windsor, limousine operator M.J. 
Lindsey Ltd. LLC paid $485,000 for an 
11,200-square-foot industrial building on 2 
acres at 866 Marshall Phelps Road. Winfield 
Service Corp. was the seller. According to 
Colliers, M.J. Lindsey plans to extensively 
refurbish the building to use for its limo and 
auto-detailing operations. 

In Glastonbury, John Carey paid $150,000 
for a 5,175-square-foot industrial building at 
41 Hebron Ave. Pitkin Realty LLC was seller. 

In Hartford, nonprofit Tara Shedrup 
leased 1,724 square feet at 645 Farmington 
Ave. from landlord Farmington Ave. Profes- 
sional Building LLC. 

In Bloomfield, mortgage broker Guaranty 


H artford commercial broker Colliers 


$1.2M paid 





for 





Federal leased 1,381 square feet at 34 Jerome 
Ave. from landlord 34 Jerome Avenue LLC. 

At 115 Glastonbury Blvd., Stamford law 
firm Pastore & Dailey signed for 2,020 
square feet from landlord Sangit 2010 LLC. 
Also at that building, Integrated Financial 
Partners-Lincoln leased 8,844 square feet. 

In Rocky Hill, Robert Greco paid seller 
Enrique Lindo $95,000 for 2.99 acres at 2 
Maxim Road. 

Also in Rocky Hill, electronic-payments 
vendor Payveris leased 6,353 square feet at 
100 Corporate Place from landlord 100-200 
Corporate Place LLC. 

In South Windsor, Oak Street Capi- 
tal leased 113,000 square feet of industrial 
space at 125 Ellington Road from landlord 
DST Systems Inc. 

Also in South Windsor, American Freight 
of Western New York LLC leased 25,000 
square feet at 1315 John Fitch Blvd. from land- 
lord 1315 JF Associates. 


(@ CT rides | Telework 


Remember Last Winter? 





Business Ready 


Free telework consulting to 
ex-yomVolUnavlalallale peared antelac-)mvarcle 


Call 1-8 7-CTrides 
WAV/<Yoliatele \abvov ice) a 01 @umerelan 
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ortland industrial building 


At New Britain's 
One Hartford Square, 
FCV Tool Supply 
leased 1,700 square 
feet from landlord 
Hartford Square 
Associates LLC. 

In Avon, reinsur- 
ance broker JLT RE 
(North America) 
Inc. signed with land- 
lord Cabray Proper- 
ties LLC for 2,563 
square feet at 60 Avon Lane. 


SBT’s Glastonbury office 

Simsbury Bank & Trust recently opened 
its newest Connecticut mortgage-loan pro- 
duction office in the Main Street Office Cen- 
ter, 2389 Main St. 

The 170 square-foot office is in space leased 
from landlord Carolyne Gatsey, who parcels 
space in the 10,000-square-foot office center to 
tenants who share a conference room, printer, 
copier, receptionist and other services. 

Frank Fetzer heads SBT’s Glastonbury 
office. 


Manchester bidg. sold 

A 20,200-square-foot Manchester indus- 
trial building recently sold for $957,955, 
brokers say. 

Firm Foundation LLC bought the proper- 
ty on 3.8 acres at 110 Batson Drive from A.J. 
Nikes LLC. 








Sentry Commercial was sole broker. 


Middletown leases inked 

Middletown’s Trevor Davis Commercial 
Real Estate reports a series of recent lease 
deals in that city. Trevor Davis was sole bro- 
ker, except where noted. 

At Middletown Business Park, 430-468 
Smith St., apair of leases were signed: men- 
tal-health therapist Andrea Maule leased 
393 square feet; and Z-Mike, a metrology- 
measurements division of California’s NDC 
Technologies, signed for 3,291 square feet. 
Trevor Davis represented landlord Bos- 
tonMiddletown LLC as sole broker. These 
leases raise the 75,000-square-foot park’s 
occupancy to 85 percent. 

At 4388 Main St., HealthDrive Corp. 
leased 998 square feet from landlord Hilltop 
Associates. 

At The Central at 363 Main Street, psycholo- 
gist Larry Antosz and clinical social worker/ 
therapist Erika Moses leased 350 square feet 
in the building’s five-story story front portion. 
Landlord is 363 Main Street Middletown LLC. 

At Sanseer Mill Office Park, 282 Main 
Street Extension, Columbus House boost- 
ed its footprint to 2,821 square feet with 
landlord C & S Investments LLC. a 
Deal Watch wants to hear from you. 
E-mail it, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


—— 





317-321 Federal Road, Brookfield, CT | 2005 | 31,000 sa ft 


270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sa fi 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS ¢ DESIGNERS e CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 


BlueScope Buildings North America, Inc. 





2155 East Main Street ¢ Torrington, Connecticut 06790 


www.HartfordBusiness.com 


Be Recognized For Your 
Positive Contributions 
To The Connecticut Environment 





PARTICIPATE IN THE 2016 
GREEN CIRCLE SUSTAINABILITY AWARD PROGRAM 
If you've made Connecticut cleaner and 


greener, you deserve to be considered for 
a Green Circle Sustainability award. 





Join the Connecticut's Department of Energy and Environmental 
protection (DEEP) along with the Hartford Business Journal and 
the Connecticut Green Guide, this May for the Green Circle Gala. 
The Green Circle Gala will be a celebration of sustainability, 





or the first time ever, 
Pie Hartford Business 

Journal, the Connecticut 
Green Guide and DEEP will 
inaugurate a very special 
partnership, fo acknowledge 
and celebrate contributions 
to a greener, healthier 
environment in Connecticut. 


DEEP’S Green Circle Award 
Program has recognized businesses, institutions, individuals and 
Civic organizations who have participated in energy conservation, 
transportation, pollution prevention or recycling related activities 
or projects that promote natural resource conservation or 
environmental awareness. To date, more that 1,000 awards have 
been granted to businesses, institutions, schools, individuals and 
civic organizations, for their involvement in over 1400 projects. 





NOMINATION DEADLINE: 


February 15, 2016 


~somes> HARTFORD BUSINESS JOURNAL 


and 


GreenGuide 


Connecticut’s Business Magazine for Sustainability 


For special sponsorship opportunities, please call your 
account representative, or Christian J. Renstrom, Advertising Director, 
at 860.236.9998 ext 126 or email to crenstrom@HartfordBusiness.com 


recognizing companies throughout Connecticut for their 
contributions and achievements. 


DEEP has now redefined this awards program to focus on the 
importance of sustainability. The new Green Circle Sustainability 
Award will recognize those who take a coordinated and holistic 
approach to reducing their environmental impact and resource 
demands of their operations and activities. 


In addition, this year, the Hartford Business Journal and DEEP will join 
together for a very special evening event to celebrate and recognize 
this year’s winners, and to soread the word about the strides that 
companies right here in Connecticut are making. We hope you will 
join us! 


Any business, institution, individual, school, college, university, not-for- 
orofit organization, local government or state agency in the state of 
Connecticut Is eligible to participate. 


Please go to www.ct.gov/deep/greencircle for more information on 
nominating. Nomination deadline is February 15, 2016 for the 2016 
Green Circle Awards. 


If you believe in sustainability are committed to a greener 
Connecticut, please join us in this effort. 


NOMINATIONS NOW OPEN! Nominate yourself, 
or someone you know, today at: 


www.ct.gov/deep/GreenCircle 


In Partnership WIth: 


16 Connecticut Department of 


ENERGY & 
ENVIRONMENTAL 
PROTECTION 
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southward push yields more law clients, too 


estimates, including nearly 14 percent who relo- 
cated to Florida. Overall, Connecticut lost 13,285 
more residents than it gained last year. 

“We reached the conclusion we needed to 
be down there [in Florida] in a more formal 
way,’ said Hayes, partner and chair of Day 
Pitney’s Trusts and Estates Practice Group. 

Stamford law firm Cummings & Lock- 
wood four decades ago opened the first of 
its three Florida offices. Hartford law firm 
Robinson & Cole, too, has had an expanding 
Florida presence, now in Miami, since 2003. 

“One of the draws for clients,’ said Cum- 
mings Chairman and Managing Partner Jon- 
athan B. Mills, “is that Florida has no state 
income tax and no state estate tax. That’s 
becoming an increasing draw to people who 
live in high-tax states such as Connecticut.” 

But once they land, Connecticut law firms 
aren't shy about expanding their existing client 
rosters, into delivering their trust-estate advi- 
sory and transactional services to the locals. 

“This isn’t about just serving existing cli- 
ents,” Hayes said. “It’s about growing the prac- 
tice in a geographic location where the num- 
ber of high net worth clients is increasing.” 

As of Jan. 1, seven Chapin, Ballerano & 
Cheslack lawyers and 13 support staff will 
officially join Day Pitney. Both firms will 
share the same Boca Raton and Delray Beach 
offices, but will retain their respective firm 
names for an unspecified period, Hayes said. 

It’s not only the law firms that benefit, 
Hayes said. Relocated clients, he said, wel- 
come the opportunity to retain their lawyer 
relationships. For many, choosing another 
lawyer, Hayes said, is analogous to having to 
find another doctor to replace one they lost. 

“Clients are enthusiastic about keeping 


THE LIST 


their relationship 
with their lawyer,” he 
said. “The reason this 
works is that we know 
them so well and they 
know us well.” 

The general pro- 
file of relocated cli- 
ents is that nearly 
all are age 50 and 
older, and almost 
evenly split between 
men and women, Hayes said. 

Hayes said he personally expects to visit Flor- 
ida two to three times this winter, meeting with 
trust and estate clients and overseeing office 
operations there. He won't be alone, he says. 

“We will find more partners spending time 
in Florida, meeting with clients and, hopeful- 
ly, finding new client relationships,’ he said. 

Day Pitney, too, has a general corporate 
practice in Florida that also can benefit from 
its expanded presence, Hayes said. He noted 
that Connecticut-based hedge funds and equi- 
ty-investment firms are ongoing targets for 
Florida’s business-development recruiters. 

Indeed, the homepage for the County 
Business Development Board of Palm Beach 
County, Fla., claims 130 hedge funds and pri- 
vate-equity firms are based there. It also lists 
charts comparing Florida’s zero tax rate to 
Connecticut’s and New York’s respective 6.7 
percent and 12.7 percent top marginal income- 
tax rates, and their respective 12 percent and 
16 percent top marginal estate-tax rates. 

In 2012, shortly after Connecticut raised 
income and other taxes, investor Edward 
Lampert made national headlines when he 
announced his multi-billion-dollar hedge 


rN 


Gregory Hayes, trusts and 
estates chair, Day Pitney 





fund, ESL Invest- 
ments, was moving 
from Greenwich to 
Florida. 


Sunshine State 
competition 

Scott Beach is 
Day Pitney’s part- 
ner and chair of its 
transactions  prac- 
tice group, handling 
such matters as realty sales, transfers and 
development, and business mergers and 
acquisitions. 

Beach said the firm has pursued in Florida 
family and closely held business clients, or 
so-called “family offices” — enterprises set 
up to manage family real estate holdings and 
personal investments — that want to shield 
as much wealth as they can from states’ tax 
collectors. 

“That’s an area where we have avery deep 
and sophisticated practice in,” Beach said. 
“Having a practice in Florida makes it easier 
to attract those family offices located there.” 

But the extra legal competition has raised 
eyebrows among Florida’s statewide legal 
community. According to the Florida Bar Asso- 
ciation, its members cited “too many lawyers” 
among their top three frets in surveys in 2011 
and 20138, although any specific concern about 
out-of-state firms penetrating their market 
wasn't raised, aspokeswoman said. 

Some Connecticut lawyers don’t under- 
stand the fuss. They note that, unlike most 
states, Florida lacks a reciprocal licensing 
agreement that allows attorneys licensed in 
another state to legally practice there. So all 


Scott Beach, transactions 
group chair, Day Pitney 


practicing Florida attorneys must pass its bar 
exam to be licensed there. 

That’s the reason, Beach said, it was simpler 
for Day Pitney to team up with Florida’s Chapin, 
Ballerano & Cheslack to serve its Connecticut 
clients there. “It’s not as if we’re opening up a 
new firm or office down there,” he said. “We’re 
combining with a firm that has been in that 
market 40-plus years.” 

It’s been about that long since Cummings 
& Lockwood opened its first Florida office 
in Naples, in 1977, said Mills, the managing 
partner. Cummings also has a West Hartford 
office. 

“We had a number of clients at the time 
who were moving to Florida, and switching 
domiciles,” Mills said. “We grew from there 
and found that Florida is a strong market- 
place for us.” 

Later, Cummings opened offices in Bonita 
Springs, on the southwest coast, and in North 
Palm Beach, on the southeast coast. A total 
25 attorneys, plus an equal number of parale- 
gals and other support staff, enable the firm 
to serve the nearby pools of wealthy Florida 
natives, Mills said. 

As aresult, Cummings & Lockwood's Flori- 
da experience has been a “very happy” one, he 
said. Mills added that the advent of wireless 
and mobile communications technology, plus 
email and the Internet, have made it easier and 
cheaper for law firms and others to operate 
remote offices. 

Downsides for such expansions are few, 
firms say. Hayes admits Day Pitney risks squan- 
dering its opportunity if it fails to cultivate new 
relationships, or doesn’t retain clients as its 
lawyers retire or move to other firms. 

“That’s not our model,” he said. a 


Largest employee-benefits consultants in the Hartford region 


(Ranked by number of local licensed employee benefits consultants as of Oct. 2015) 


Rank Company 


VN 6 || AR|Q/N 


USI Consulting Group 

95 Glastonbury Blvd. 
Glastonbury, CT 06033 
860-633-5283; www.usicg.com 
Ovation (1) 

5 Batterson Park Road, Ste. 1 
Farmington, CT 06032 
860-409-7200; www.ovationbenefits.com 
Milliman Inc. 

80 Lamberton Road 

Windsor, CT 06095 
860-687-2110; www.milliman.com 


PASI LLC 

231 Farmington Ave. 
Farmington, CT 06032 
860-284-6880; www.pasiusa.com 


Willis of CT LLC 

185 Asylum St., Floor 25 
Hartford, CT 06103 
860-278-1320; www.willis.com 


Pension Consultants Inc. 

74 Batterson Park Road 
Farmington, CT 06032 
860-676-8000; 
www.mypensionconsultants.com 


The Segal Group 

30 Waterside Dr., Ste. 300 
Farmington, CT 06032 
860-678-3000; www.segalco.com 


Smith Brothers Insurance LLC 
68 National Dr. 

Glastonbury, CT 06033 
860-652-3235; 
www.smithbrothersusa.com 


Source: Individual companies, websites and news reports. 
(1) A Digital Benefit Advisors company. 


—Compiled by Stephanie R. Meagher. 
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Licensed Sell: 
consultants: Employees: insurance/ 
local/ local/ investment 
total total services 
76 212 Y 
136 4,400 Y 
31 45 Y 
405 670 N 
28 75 N 
38 3,000 N 
25 28 N 
25 28 Y 
25 110 Y 
25 18,000 Y 
23 31 N 
NA 31 N 
20 26 Y 
731 975 Ve 
17 140 Y 
17 144 Y 


Top local Year 
Services offered executive(s) founded 
401(k) and defined contribution, defined benefit and actuarial, health 
and welfare administration, consulting and brokerage, underwriting Bill Tremko 1975 
analytical, wellness, investment strategies, regulatory and compliance, President 
employee communications and enrollment 
Plan management, risk management, regulatory compliance, plan 
design, medical management evaluations, financial analysis and Brian Driscoll 2002 
reporting, benchmarking, technology solutions, customized workforce Managing principal 
health programs, eligibility and enrollment 
Consulting services for employee benefits, investment, compensation, talleanty Sey 4947 
health, life, financial, property and casualty ae ary g 
Consulting, design and administration of 401(k), 403(b), 457, non- Ron Fishman 
qualified, cash balance and defined benefit, plan benchmarking David Wetsman 1996 
services, education and communication, record-keeping support and Randy Bliss 
payroll services Principals 
Brokerage and consulting services Joan Eye 1828 
g g Managing partner 
Administration and consulting for 401(k) and all types of defined- Pr hale eared Be 
contribution plans, in-house actuarial for defined-benefit and cash- , 1971 
Frank P. Rossi 
balance plans Parners 
John Flynn 
Actuarial, benefits, compensation and human resources consulting | Senior Vice President and 1939 
East regional manager 
Independent insurance and financial services agency offering business iJimberay = Connell 
and personal insurance, employee benefits, surety, 401(k), risk ese y 1971 


management Executive vice president 


To view the full list, please visit HartfordBusiness.com 
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Connecticut's Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


shared hosting where resources are 
limited to a physical server. 


High Availability 


OnCloud is built for both performance 





and redundancy at its core, ensuring 
that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 





@2% cloud 


Contact Us Today: 860-953-9283 + sales@oncloud.com 


oncloud.com s 





DID YOU HEAR 
THE NEWS? 


CO-COMMUNICATIONS a 
WELCOMES 341 STUDIOS \ 


: “s 

Vs > e , 
Co-Communications, with offices in Connecticut, Westchester and es / 
Manhattan, Is growing. The acquisition of 341 Studios has allowed us 4s — 
to enhance and expand our creative services department. Collaborate ww. 
with Co-Communications to experience the benefits of great client 
service and award-winning results. Co-Communications: the perfect 
blend of captivating storytelling and great design. 
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CO-COMMUNICATIONS 


© MARKETING & PUBLIC RELATIONS Inake Yousef perpecily Clete 
CT «NY * www.cocommunications.com 
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ROGIN NASSAU Litc 


Attorneys at Law 


is pleased to announce that 


William R. Crowe 


and 


Katherine Fletcher Troy 


have joined the firm as Members 


Lawrence J. Davidson, Jr. 


and 


Gregory J. Spuches 


have joined the firm as Counsel 


and 


Stephen F. Bohara 
Flynn Boonstra 


Alison M. Iannotti 


and 


Raphael M. Wise 


have joined the firm as Associates 


Committed to our clients and community for more than 60 years 


West Hartford | Hartford | New Haven 


860-256-6300 www.roginlaw.com 
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NONPROFIT PROFILE 
TheaterWorks Inc. 


233 Pearl St., Hartford | Theaterworkshartford.org 


To produce Off-Broadway plays that present cutting-edge themes and entertainment. 


TOP EXECUTIVE 


Rob Ruggiero, Artistic Director 


SERVICES 


Contemporary theater that presents 
approximately five plays per year. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 96 72 
Total Assets $2,614,306 $2,189,654.00 
Total Liabilities $949,392 $842,181 


Contributions & Grants $817,465 $433,175 
Program Service Revenue $1,166,121 $1,131,869 
Investment Income $0 $0 
Other $68,546 $53,643 
TOTAL $2,052,132 $1,618,687 





Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $867,198 $793,967 
Fundraising Fees $0 $0 
Other $867,493 $812,094 
TOTAL $1,734,691 $1,606,061 
MARGIN $317,441 $12,626 
TOP PAID EXECUTIVES (FY2014) 
Base Salary Total Compensation & Benefits 
Rob Ruggiero, Artistic Director $82,728 $88,106 
SOURCE: GUIDESTAR IRS 990 TAX FORM 
working in education 





Savings Institute Bank & Trust’s 
official Relay for Life team, Bankers for 
Life, has reached gold status by raising 
over $5,000 for the American Cancer Soci- 
ety Windham Relay for Life. The team is 
comprised of Savings Institute Bank & 
Trust employees and their family members 
pictured (from left): Christine Lataille- 
Santiago, Ryan Wood, Fran Peters, Hailey 
Andrews, Donna Irish, Scott Burdick, Brit- 
tany Carpenter, Katy Renehan, Michael 
Gencarelli and Laurie Gervais. 

e@@e0@8 

Teach For America Connecticut was 
awarded a $12,500 grant from People’s 
United Community Foundation. The 
funds will support the organization’s work 
to recruit, train and support diverse leaders 
to teach in Connecticut’s highest-need public 
schools. The grant will also support the ongo- 
ing work of more than 550 program alumni 


and other sectors 
to help ensure that 
all students in Con- 
necticut have access 
to excellent educa- 
tional opportunities. 
eee 

Bob’s Dis- 
count Furniture 
announced a dona- 
tion of $67,000 to 
food pantries and 
hunger-relief pro- 
grams within its 
markets through- 
out the Northeast 
and mid-Atlantic. 
An organization 
near each of the 64 
Bob’s Discount Furniture stores and three 
distribution centers will receive a $1,000 
donation from the furniture retailer. 

e@@e0e 

As part of its “Bring Change” campaign, 
TD Bank in Hartford hosted a community 
coin-counting event and fundraiser that 
raised over $3,000 for the YMCA’s Read 
to Succeed program. Local residents and 
bank customers donated their spare change, 
which TD matched up to $2,000. The dona- 
tions will help the Read to Succeed Program 
provide students with school supplies. 

eee 

For the second year in a row, Beacon 
Prescriptions of New Britain has made a 
donation to Bristol Hospital’s Beekley Cen- 
ter for Breast Health and Wellness. Beacon 
Prescriptions donated 50 cents from every 
prescription filled on Oct. 13, raising $937 
for the breast health center. 
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KPMG’s Hartford office names 
managing director in risk consulting 


Andrew “Drew” Golfin Jr. recently joined KPMG 
LLP’s Hartford office as a managing director in the 
risk consulting-actuarial and insurance risk practice. 

Golfin has more than 20 years of experience both as 
a consultant and within the insurance industry. He re- 
cently joined KPMG from The Hartford, where he spent 
more than 14 years, most recently serving as vice 
president and actuary in the specialty actuarial area. 


Starling Physicians appoints 
chief integration officer 


Starling Physicians — the combined multispe- 
cialty healthcare organization comprised of Con- 
necticut Multispecialty Group and Grove Hill Medical 
Centers — has appointed Tracy King as chief in- 
tegration officer. King will be responsible for estab- 
lishing the organization’s priorities and clinical goals 
and quality standards. 

She will be responsible for overseeing clinical 
integration across the new organization, contract 
negotiation, and strengthening external partner- 
ships with hospitals, health systems, payers and 
provider groups. 






King has more than 25 years of healthcare man- 
agement experience, most recently serving as ex- 
ecutive director of the Hartford Physician Hospital 
Organization, and as vice president of clinical in- 
tegration for Integrated Care Partners at Hartford 
Healthcare. 


Quinnipiac University appoints visiting 
assistant professor of finance 


Moon Soo Kang of Plainview, N.Y., has been ap- 
pointed a visiting assistant professor of finance at 
Quinnipiac University. 

Before joining Quinnipiac, Kang was an assistant 
professor of finance at lona College. He was also a vis- 
iting assistant professor of finance at Loyola University 
in Baltimore and has experience as a research associ- 
ate at the Hyundai Research Institute in Korea. 


TD Bank names store 
manager in Meriden 


TD Bank has promoted Amisha N. Tailor to as- 
sistant vice president and store manager of its 733 
East Main St. branch in Meriden. She is responsible 
for business development, consumer and business 
lending, managing personnel and overseeing the 


day-to-day operations 
at the store. 

Tailor has 15 years 
of retail banking ex- 
perience. She joined 
TD Bank in 2001 as a 
teller and later served 
as a customer service 
representative and a 
financial services rep- 
resentative before her 
most recent position as 
assistant store manager in Meriden. 


CT Cycling Advancement 
Program announces new 
director, board appointments 


The CT Cycling Advancement Program (CCAP) 
in Middletown, a nonprofit that promotes cycling to 
youth and adults, recently named David Hoyle as 
executive director following four years as the team 
and event development director. 

Additionally, Michael Patterson has been appointed 
president of the CCAP board of directors and Adam 
Duarte has been appointed vice president of the board. 


0,R&L Commercial adds commercial 
broker in Rocky Hill 


Brokerage firm O,R&L Commercial has added 
commercial broker Gioia Zack to its Rocky Hill office. 

Zack has been a real estate professional since 
2011, specializing in commercial properties, invest- 
ment sales and leasing in the Greater Hartford area 
and throughout the state. 

Zack’s previous Career was as a vice president 
and business analyst in the banking and financial 
service industry. 


Hartford Symphony Orchestra 
Gala Celebration 


Me 


Connecticut Historical Society elects 
new member to board of trustees 


The Connecticut Historical Society has elected Sta- 
cey Close to its board of trustees. Close has worked in 
higher education for more than 20 years. He currently 
serves as associate vice president for equity and di- 
versity at Eastern Connecticut State University in Wil- 
limantic and also is a history professor. 

Close has taught courses on African American, 
American, African, and Southern history and served 
as Chairperson for ECSU’s department of history. 

His background also includes contributing editor 
and essayist for “African Americans in Connecticut 
Explored,” which is published by Wesleyan Univer- 
sity Press, and he frequently lectures and makes 
presentations on black Hartford’s freedom struggle. 


CHC doctor named VP of CT Chapter 
of American Academy of Pediatrics 


Community Health Center Inc. (CHC) pediatrician 
Dr. Robert Dudley, based at CHC’s New Britain site, 
was named vice president of the Connecticut Chap- 
ter of the American Academy of Pediatrics (CTAAP) 
board of directors, effective Nov. 1. 

Dudley has been a member of the executive board 
for the past four years, also serving on the School 
Health Committee and as the chapter facilitator for the 
national Community Access to Child Health (CATCH) 
grant program. 

As vice president, he will work with the organiza- 
tion’s leadership on one of its major initiatives — im- 
proving screening and referral rates for adolescents 
with substance abuse issues. 

Dudley’s position on the board will allow to him 
to work with the national AAP leadership to identify 
and advocate for issues that promote the health of 
all children. 


Join us for an elegant evening in celebration and support 
of the Hartford Symphony Orchestra 


Saturday, April 2, 2016 


Marriott Hartford Downtown 


For information about sponsorships or tickets, call (860) 760-7302 or email JBaker@hartfordsymphony.org. 
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TOWN PROFILE 


Land area (sq. miles) 
Pop./sq. mile (2011) 
Median age (2011) 
Households (2011) 
Median HH Inc. (2011) 


Population (2012) 
2000 
2010 
2012 
2020 


Race/Ethnicity (2012) 
White 

Black 

Asian Pacific 

Native American 
Other/Multi-race 
Hispanic 


HOUSING 
Housing stock (2012) 


Existing units (total) 

% single unit 

New permits auth. (2012) 
as % existing units 
Demolitions (2012) 
Residential sales (2011) 
Median price 


Top 5 Employers 
ESPN Inc. 

Lake Compounce 
Bristol Hospital 


Bristol City Comptroller's Office 


Johnson & Johnson 


27 
2,282 
41 
25,231 
$58,814 


60,062 
60,466 
60,502 
60,958 


53,388 
2,264 
1,240 

204 
3,406 
5,732 


26,861 
59.9% 
28 
0.10% 

13 

287 
$182,000 


Educational attainment (2012) 
Persons age 25 or older 

High school graduate 
Associate's Degree 

Bachelor's or more 


GOVERNMENT 


Government form 

Total revenue (2012) 

Per capita tax (2012) 

as % of state average 
Total expenditures (2012) 
Total indebtedness (2012) 
as % of expenditures 

per capita 

as % of state average 
Annual debt service (2012) 
as % of expenditures 
Equalized net grand list (2010) 
per capita 

as % of state average 


Source: Connecticut Economic Resource Center, www.cerc.com 
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Town% State % 
16,101 37% 28% 
3,208 7% 7% 


9,913 23% 36% 


Mayor-Council 
$190,282,000 
$1,942 

75.2% 
$156,356,000 
$83,389,000 
53.6% 

$1,386 

61.4% 
$7,165,000 
4.6% 
$5,587,418,252 
$92,351 

64% 
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ae Connecticut's Largest Live 
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Business profile (2013) 
Sector 

Construction 
Manufacturing 

Retail Trade 

Information 


Total Government 
Local/Municipal Government 


LABOR FORCE 
Commuters (2011) 


Commuters into town from: 


Bristol 
Southington 
Plymouth 
New Britain 
Plainville 


Labor Force (Residence) 
Employed 

Unemployed 
Unemployment Rate 


Place of Work (2013) 

# of units 

Total Employment 
Manufacturing Employment 


TOP 5 GRAND LIST 
Company 

ESPN 

Connecticut Light & Power 
Bristol Center 

Bristol Center LLC 

Federal Realty Investments 





Health Care and Social Assistance 


BRISTOL 
Town Hall: 111 North Main St., 


Bristol, CT 06010 
(860)584-6100 


Units 
138 
143 
174 

15 
132 
29 
20 


7,172 |Waterbury 
1,006 |West Hartford 
876 |Farmington 

823 |Burlington 


749 
33,365 
30,660 
2,705 
8.1% 
1,249 
21,592 
2,936 
Amount % of Net 
$220.8M 5.8% 
$45.9M 1.2% 
$42.1M 1.1% 
$32.7M 0.9% 
22.1M 0.6% 
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RESERVE NOW FOR THE BEST 


BOOTH LOCATION AT THE BEST PRICE! 


Employment 


Early Bird Booth Special Ends December 31st, 2015 





To view the 2016 floor plan and for exhibiting information 
please contact Katharine Ortiz at kortiz@HartfordBusiness.com 


or 860-236-9998 x129 
CT CONVENTION CENTER ¢ HARTFORD 








CTBEXPO.COM 
AMERICAS 
Gold 5 : Event Partners: @c j Media Partners: 
old Sponsors dy vent Partners SB B Dp C ial a edia Partners 
& CONNECTICUT rae 
Tt “= SBA $. Small Business Administration 
systems PILA|mmn. BBB aT bad, cesar S@NBC KAPLOWE 
e group | PRODUCTIONS ] Resource Center Connecticut e 

P — Collaboration at Work Bar Association CONNECTICUT STUDIOSa —_ 


593 
2,936 
2,791 
4,046 
3,952 
2,024 
1,836 


706 
635 
607 
533 
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artford 32BJ men be rs with their children 
| — | 


As 3,000 Connecticut janitors fight f 





oe _ 
AL 


or anew contract this month, 


32BJ SEIU joins with allies to proclaim: 


A JANITORS’ 
BILL OF RIGHTS 


FOR OUR FAMILIES, FOR OUR FULURES, FOR OUR COMMUNTITIES 


We, the undersigned Connecticut community leaders and elected officials, urge local building 
owners to respect the rights of commercial office cleaners to pursue the American Dream for their 
families through a multi-year contract that honors the following fundamental rights: 


e A living wage that sustains our families and our communities; 

e Access to affordable healthcare for ourselves and our families; 

e Benefits that show respect for our basic human needs such as paid sick days; 

e Appropriate hours, training, adequate equipment, and the necessary resources 
to provide a quality service; 

e Aworkplace free of harassment and discrimination. 


Hon. Denise Merrill 
Conn. Secretary of State 


Hon. Andres Ayala 
Conn. Commissioner of DMV 


Hon. Nancy Wyman 
Conn Lt. Governor 














Luke Bronin Hon. Dan Drew Hon. David Martin Hon. Pedro Segarra 
Mayor-Elect City of Hartford Mayor City of Middletown Mayor of Stamford Mayor City of Hartford 
U.S. SENATORS Hon. Marilyn Moore Hon. Brandon L. McGee HARTFORD CITY COUNCIL 


Hon. Richard Blumenthal (CT) 
Hon. Christopher Coons (DE) 


Hon. Gary A. Winfield Hon. 
Hon. 


Russell A. Morin 
Philip J. Miller 


Councilwoman-Elect Wildaliz Bermudez 
Councilman-Elect Thomas TJ Clarke 


Hon. Christopher Murphy (CT) CONNECTICUT STATE Hon. Bruce V. Morris Councilman Larry Deutsch 
REPRESENTATIVES Hon. Robyn Porter Councilwoman Cynthia Jennings 

REPRESENTATIVES TO THE Hon. James Albis Hon. Emmett D. Riley Councilwoman-Elect rJo Winch 

U.S. CONGRESS Hon. Angel Arce Hon. Matthew Ritter 

Hon. Rosa DeLauro Hon. David Arconti Hon. Christopher Rosario NEW HAVEN BOARD OF ALDERS 


Hon. Jim Himes 
Hon. John Larson 


CONNECTICUT STATE SENATORS 

Hon. Martin Looney, Senate 
President Pro Tempore 

Hon. Eric D. Coleman 

Hon. Mae Flexer 

Hon. John W. Fonfara 

Hon. Terry Gerratana 

Hon. Edwin A. Gomes 


www.HartfordBusiness.com 


Hon. Joe Aresimowicz Hon. 
Hon. Juan R. Candelaria Hon. 
Hon. 
Hon. Minnie Gonzalez Hon. 
d Hon. 
Hon. John “Jack” F. Hennessy Hon. 
Hon. 
Hon. Matthew Lesser Hon. 
Hon. 
Hon. Douglas McCrory Hon. 


Hon. Victor Cuevas 
Hon. Gregory Hadda 
Hon. Roland Lemar 


Hon. Rick Lopes 


32B) SEIU is the largest property service workers union in the country. 
32B) SEIU Connecticut District, 196 Trumbull Street, Hartford, CT, 06103 © (860) 560-8674 © www.seiu32bj.org 


Kim Rose 

Kevin Ryan 
Robert Sanchez 
Ezequiel Santiago 
Hilda E. Santiago 
Sean Scanlon 
Caroline Simmons 
Peter A. Tercyak 
William Tong 

Toni Walker 


Also endorsed by the Connecticut AFL-CIO and over 50 labor, community and faith organizations. 


Hon. Darryl Brackeen 
Hon. Delphine Clyburn 
Hon. Frank Douglas 
Hon. Evette Hamilton 
Hon. Adam Marchand 
Hon. Jeanette Morrison 
Hon. Tyisha Walker 


STAMFORD BOARD 
OF REPRESENTATIVES 
Hon. Anabel D. Figueroa 


EFT, 





SEIU 
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COUNT US IN: 


TINMUNDRA LOLS 
STRAWBERRIES AND 
NIN GES ela tic 





AND REWARDS. 


Harvard Pilgrim’s EatRight Rewards is a nutrition program that educates members about 
healthy food, and rewards your employees for making healthy choices at the grocery 

store. Employees simply register their loyalty cards on the EatRight Rewards website and 
automatically receive eCoupons from stores such as Stop & Shop, Big Y, and Walmart. As 
they earn points for healthy purchases, you can also show your support with wellness rewards, 
including up to $10 each month for qualifying small group employees, funded by Harvard 
Pilgrim and effective October 1. It’s an easy way to encourage smarter shopping, because 
when it comes to keeping your employees healthy, we're with you. 


To learn more, call your broker or visit harvardpilgrim.org/EatRightRewards 


Harvard Pilgrim 
HealthCare 





Y 


Harvard Pilgrim Health Care includes Harvard Pilgrim Health Care, Harvard Pilgrim Health Care of Connecticut, 


and HPHC Insurance Company. 
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2010 


MEET THE WINNERS! 
Special Section: pages 17-34 









PRESENTING SPONSOR: 
Harvard Pilgrim 
HealthCare 
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Connect to healthier.” 


Hartford HealthCare 
proudly congratulates 
this year's 
HealthCare Heroes. 


You are truly 
inspiring. 


hartfordhealthcare.org 


Backus Hospital | Hartford Hospital | The Hospital of Central Connecticut | 
MidState Medical Center | Windham Hospital | Institute of Living | 
Natchaug Hospital | Rushford | Hartford HealthCare Medical Group | 
Integrated Care Partners | Hartford HealthCare at Home | 

Clinical Laboratory Partners | Hartford HealthCare Rehabilitation Network | 
Hartford HealthCare Senior Services | Hebrew HealthCare | 


1.855.HHC.HERE 


(1.855.442.4373) 
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Health Care Heroes perform 
daily ‘miracles’ 


uring a recent public forum in Hartford a local, high-profile hospital executive warned that the healthcare 
[) system remains too costly and inefficient, but that doesn’t stop doctors, nurses and other caregivers from 
performing miracles each day. 

With all the negative attention this year surrounding hospital budget cuts and corresponding reductions in ser- 
vices and staff, it’s been very easy to overlook the many good deeds Connecticut’s healthcare industry performs to 
heal the sick and comfort the afflicted. 

Indeed, the work our state’s healthcare institutions perform daily saves lives. 

This week, we are honoring eight Health Care Heroes in Greater Hartford, who are making a difference in our com- 
munity every day. Many of our winners this year care for cancer patients. Others are helping the poor and disenfranchised 
access healthcare services once thought to be out of reach. 

In the pages of this special section, you'll meet a physician whose passion for hand hygiene helped one local hospital 
reduce its risks of healthcare-associated infections. 

You'll also meet ahome healthcare agency, which for years has developed innovative ways to help care for people at home. 

Our judges — Angela Mattie (Quinnpiac University), Elizabeth Krause (Connecticut Health Foundation) and Ellen 
Andrews (CT Health Policy Project) — played a key role identifying our Health Care Heroes. Using standard criteria they 
voted on nominees in eight different categories ranging from nurses, physicians and volunteers to industry leaders who 
made advancements in healthcare prevention and innovation. 

The judges were particularly adept at finding heroes who are innovators, like the chief physician executive at Connecticut 
Children’s Medical Center, who is researching new targeted drug treatments to treat cancer more successfully with less 
harm to patients. 

We profile a CEO who has made it her life’s work to champion the rights of mental health patients. 

Collectively, they are an impressive class of Health Care Heroes. We recently honored them during a Dec. 2 luncheon at 
the Connecticut Convention Center in downtown Hartford. 

Our heroes were nominated by those who know their work the best — co-workers, clients, even significant others. They 
share a common passion for the services they provide and for the life-changing impacts they have on the lives of others. 

We hope you join us in congratulating them. And remember, it’s not too early to start thinking about who youd like to 
nominate for next year’s class of Health Care Heroes. 


— Greg Bordonaro, Editor 
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Dr. Fernando Ferrer 


Chief physician executive and surgeon-in-chiert 
Connecticut Children’s Medical Center 


Category Winner: Advancement in 
Health Care — Innovation 


It's terribly exciting and a 
real privilege to actually 
get to do this work. I wake 
up every morning and 

I feel pretty excited 

about my day. 
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Dr. Fernando Ferrer (shown left and above) and his team are researching new targeted drug 
treatments to treat cancer more successfully with less harm to patients. He and a handful of 
fellow researchers are working on drug combinations that target cell pathways favored by 
cancer, working to interrupt the signaling that cancer cells use for movement and blood- 
vessel generation. 


advances new 
pediatric cancer treatments 


By John Stearns 


jstearns@HartfordBusiness.com 


eh r. Fernando Ferrer, chief physician executive and sur- 

) geon-in-chief at Connecticut Children’s Medical Center, 

said there’s something that seems very wrong seeing 
children with cancer — and he’s driven to do more to help. 

In addition to running a busy practice, Ferrer is research- 
ing new targeted drug treatments to treat cancer more suc- 
cessfully with less harm to patients. He and a handful of 
fellow researchers are working on drug combinations that 
target cell pathways favored by cancer, working to interrupt 
the signaling that cancer cells use for movement and blood- 
vessel generation. Working with pharmaceutical companies, 
they’re trying to design new drugs for what’s known as the 
S1P pathway to slow down or stop cancer growth in pediatric 
solid tumors. 

“Cancers have an ability to adapt, so if the cancer’s using 
hallway A to conduct its business or its cell signaling, and you 
interfere with hallway A, it'll move to hallway B or hallway C. 
But if you interfere with hallway A, B and C simultaneously by 
using different drugs in combination, then you have a chance 
to push the cancer cell into what we call a cell-death mode,” 
Ferrer said. “The pendulum switches and the cell dies.” 

He and his colleagues are looking at what he calls a novel 
pathway that’s important for cancer-cell survival and progres- 
sion and working with pharma to develop new drugs that target 
that pathway that they hope, in combination with therapy, will 
be more effective on kids’ cancer and less toxic for patients. 

The combination therapy — the combining of already 
approved cancer drugs with new ones under development — 
is showing promise in preclinical trials. He hopes the work 
can move into clinical trials in the next few years. 

“This is what you dream about when you go to medical 
school and you become a surgeon ... and youre treating and 
operating on children with cancer and you feel like, ‘Holy cow, 
what we're doing is not good enough, we're not solving the 


problem, ” Ferrer said. “You start to think, ‘Let’s try to find 
different ways.’ It’s terribly exciting and a real privilege to 
actually get to do this work. I wake up every morning and I 
feel pretty excited about my day.” 

Ferrer, who came to CCMC in 2001 after completing train- 
ing in pediatric urologic surgery and research at Johns Hop- 
kins Hospital, also is a professor of surgery, pediatrics and 
cell biology at UConn’s medical school. While he directs the 
research at his lab at the Center of Vascular Biology at UConn 
Health, he said his collaborators are key to the work: Timothy 
Hla, director of the Center for Vascular Biology at the Weill 
Cornell Medical College in New York; Meihong Li, aresearch 
associate at the UConn Health lab; and Linda Shapiro, direc- 
tor of the Center for Vascular Biology at UConn Health. 

“Tt takes ateam. It’s not a one-man operation,” Ferrer said. 

Shapiro credited Ferrer’s hard work in maintaining a 
thriving practice at CCMC and spending two days a week on 
research. 

“He’s incredibly passionate and dedicated to his research,” 
Shapiro said. “I do research full-time and it’s a lot of work. He 
has another career on top of that, and just the ability to do 
both jobs — and do them well — is pretty impressive.” 

The team, with help from The Jackson Laboratory for Genom- 
ic Medicine, also is doing genomics work to see which specific 
pathways the combinations of drugs are altering so they can 
determine the best pathways to target, Shapiro said. 

Ferrer said the research is novel, too, since it’s driving 
towards developing a new drug. “It’s not observation for 
observation’s sake,” he said. “It’s all very goal-driven, which 
is finding another useful agent to use in pediatric cancer.” 

It’s a privilege to care for people’s children, he said. 

“But you also feel very driven to try to change the trajec- 
tory of some of these diseases that kill children because these 
kids are the future and quite frankly I see my children in every 
child I treat. That certainly becomes an incredible driver for 
you and an incredible motivator to try to push the field for- 
ward,” he said. a 
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Saint francis is now 
cioser to free. 


Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 





the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 
quality of care, SO you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 


VO SMILOW CANCER HospITAL 


YALE-NEW HAVEN 


AT SAINT FRANCIS 





Smilow Gancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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community supporters including Olsen (sixth from left) celebrate the opening of Malta House of Care’s newest site in East Hartford. 






Dr. Paull 


iA | 
Volunteer physic: al 
Malta House of Cz / 
OWUN 


Category 


People need a secure and 
non-threatening 
environment to help take 


care of their illnesses. 
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Olsen volunteers to helo 


tne poor, SICK 


By Matthew Broderick 


Special to the Hartford Business Journal 


could have spent her golden years just about anywhere. 

But since retiring in 2006 at age 69, she has spent a good 
portion of nearly every week in an unlikely place: the impov- 
erished north end of Hartford. 

As the co-founder of the mobile van program through the 
Malta House of Care, a Catholic-based organization, Olsen, 
79, volunteers an average of five hours a day, four days a week 
providing free medical care to uninsured residents of Hart- 
ford. Since its founding, the program — which costs nearly 
$1 million a year to operate — has attracted more than 34,000 
patient visits. 

“Tm inspired by the need,” Olsen said. “I wanted to do works 
of mercy taking care of the poor and sick.” She estimates nearly 
4,000 people annually use the organization’s mobile van — pro- 
vided by St. Francis Hospital — for their primary care. 

“We treat people who need to be educated about preven- 
tative medicine and how to navigate the healthcare system,” 
Olsen explained, noting many clients have chronic medical 
problems such as diabetes, high cholesterol and heart disease. 

And the return on investment from the mobile program 
has been more than just good for her patients’ health, Olsen 
said. It’s been good for the healthcare system too. 

“We see between $3 to $7 in savings for every $1 we put 
into the program,” she said. That’s in large part because the 
uninsured patients who rely on the mobile van aren't using 
area emergency rooms for primary care. 

“She’s been a life saver for people who have no means of 
regular check-ups,” said Pat McLaughlin, a Malta House of 
Care volunteer whose involvement was inspired by Olsen. 
“Dr. Olsen is relentless in recruiting others to help. She’s 
inspiring; you want to help her.” 

Bobbi Bartucca, executive director of the Malta House 
of Care Foundation, agrees. The organization relies on more 
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than 50 volunteers for the mobile van program, but Olsen 
holds a special place. “She’s the heart and soul of our orga- 
nization,” said Bartucca. “Helping those in need permeates 
every fiber of her being.” 

Growing up poor in Ireland, Olsen said, helped her see the 
needs in Hartford through a different lens. “These are people 
working hard to make a better life for themselves,” she said. 
“Many are working two or three part-time, low-wage menial 
jobs and are often separated from their families.” The finan- 
cial strain of a lost job or the medical expenses of chronic 
diseases can be devastating, she explained. 

For Olsen, compassion is at the center of her service. 

“People need a secure and non-threatening environment 
to help take care of their illnesses,” said Olsen. Bartucca said 
Oslen is key to that environment. “When Dr. Olsen takes a 
patient’s hand you can see the complete trust and concern she 
has,” Bartucca said. “It’s an amazing thing to watch.” 

And while Oslen says fundraising continues to be the big- 
gest concern, the mobile van program recently expanded to 
East Hartford where 20 percent of their client base originates. 
“With the mobile van, we can go to the neediest areas,” Olsen 
said. “We can go to the people.” 

Pushing age 80, Olsen shows no signs of slowing down. 
“I am fortunate to be in good health and am able to do this 
work,” Olsen said. “I plan to continue as long as I’m mentally 
and physically able.” 

In fact, three years ago — in looking at the food insecurity 
among her patients — Olsen started a food pantry in Hart- 
ford’s north end. She volunteers there most Friday evenings, 
stocking shelves and assisting low-income clients with their 
selections on Saturday mornings. 

For many who know her, Olsen continues to inspire. “Her 
selflessness is a model of what everyone should aspire to,” Bar- 
tucca said. 

For Olsen, giving is in her genes. “The Hartford area has 
been very good to me,” she said. “I am happy to give back; I 
feel [what I’ve done] is a small amount.” a 
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Elaine Scheinblum said the most 
fulfilling moments of her job 
occur when a patient she has 
cared for — especially a patient 
who was diagnosed with stage 3 
or stage 4 cancer — goes into 
remission and the disease can no 
longer be detected on a CAT scan. 
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Scheinblum provides care, comfort to 


cancer patients 


By David Medina 


Special to the Hartford Business Journal 


or not, your family members are overcome with grief 

and having ahard time keeping it together. You pray that 
the chemotherapy treatments you have accepted put the can- 
cer in remission and that the person assigned to administer 
the drug is sensitive to your medical and emotional needs. 

In walks oncology nurse Elaine Scheinblum and your 
prayers are answered. 

Scheinblum does more than dispense chemotherapy at 
the Women’s Infusion Center in the Smilow Cancer Hospi- 
tal at Yale New Haven on the campus of St. Francis Hospital 
in Hartford. It’s part of her job to counsel patients and their 
families to look at their situation as a “bump in the road,” 
something they have to get past and move on with in their 
lives, rather than dwell on it as an illness. She even goes so far 
as to hand out prayer shawls and religious medals to patients 
in need of extra spiritual support. 

She is also known as having the sharpest of eyes for evalu- 
ating the physical effects of the chemotherapy treatment on 
her patients. Moreover, her knowledge of the treatment far 
exceeds that of her colleagues, making her a most ideal per- 
son to manage a patient’s care. 

“It’s not just about giving drugs,” Scheinblum said. “You 
have to get to know the patients as individuals. A lot of what 
we do is about putting patients in a positive frame of mind.” 

Schleinblum became interested in nursing as a young girl, 
while babysitting for a doctor and his nurse/wife, who gave 
her the confidence to pursue nursing as a career. She earned 
a three-year diploma from the St. Vincent Hospital School of 
Nursing in Worcester, Mass. After securing a position tend- 
ing to post-operative patients at St. Francis, she obtained her 
bachelor’s degree in nursing from the University of Hartford 
and recently returned there for her master’s degree in nurs- 
ing education. 

“I’ve been doing this [nursing] for 34 years,” said Schein- 
blum, who has worked at St. Francis’ cancer center for 21 


Y ouve been diagnosed with cancer. Potentially terminal 
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of those years and can’t put a number on the thousands of 
patients she has cared for in that time. “When I started, che- 
motherapy was administered differently. Today we are into 
targeted-therapy regimens that have increased our ability to 
give patients longer lives. A lot of the drugs that were experi- 
mental when I started, are standard therapies now.” 

The most fulfilling moments of her job occur when a patient 
she has cared for — especially a patient who was diagnosed 
with stage 3 or stage 4 cancer — goes into remission and the 
disease can no longer be detected on a CAT scan. Many of 
those patients, she says, have become lifelong friends. 

Scheinblum’s supervisor, oncologist Susan Rabinowe, 
said Scheinblum’s love of learning is the catalyst for her 
exceptional skills at taking care of patients. 

“When I met her in 1994, I knew that she was an amazing 
person,” Rabinowe said. “The knowledge base that she had 
about chemotherapy was far more advanced than that of a 
typical nurse.” 

In addition to Scheinblum’s keen instinct for detect- 
ing when a patient is not tolerating medication, Rabinowe 
explained, she has been a key participant in desensitizing 
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patients who have had allergic reactions to chemotherapy. 
She has also mastered the skill of administering intraperito- 
neal chemotherapy, a time-intensive abdominal procedure for 
women with ovarian cancer. 

“It’s critical to have someone like that on your team,” 
Rabinowe said. “Our other nurses are wonderful but she 
shines in particular because of all of these characteristics 
that she has.” 

Scheinblum is at aloss to explain what it is that drives her. 
“It’s just something that I was born to do and I can’t imagine 
doing anything else,” she says. g 
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Interim HealthCare staff 
focuses on providing high- | 
quality nursing, disease 
management and rehabilita- 
tive services in the home. 
Pictured (left to right) are 
Interim Healthcare employ- © 
ees Rose Niland, Alane 
Ahlers, Mary Laskowski, 
Ann Marie Elliott, Roxane 
Wright, Janis Carlson, 
Michelle Baker, Charlotte 
Steniger and Christine | 
Cianciola. 


Interim HealthCare 
innovates to Keep Cl’s aging at home 


By John Stearns 


jstearns@HartfordBusiness.com 


linical innovation is nothing new for Interim HealthCare 
of Hartford, which for years has developed new ways 
to help care for people at home, thus reducing hospital- 
izations and cutting costs, according to Ann Marie Elliott, 
director of the company’s healthcare consulting department. 

The Medicare-certified home-health agency, with 
618 employees, cares for pediatric, adult and geriatric 
patients, and provides licensed clinical staff, including 
nurses, physical therapists and social workers to care for 
patients. It also offers personal care and support services, 
and provides supplemental staffing services for hospitals 
and medical offices. 

But Interim’s focus is on providing high-quality nursing, 
disease management and rehabilitative services in the home, 
Elliott said, praising anursing staff at the forefront of innova- 
tive home care for decades. 

Interim was the first home-health agency in Connecticut 
to develop a sophisticated cardiac home care disease-man- 
agement program more than 20 years ago, she said. Cardiac 
nurses trained in critical-care units developed protocols in 
conjunction with area cardiologists to administer IV Lasix 
and milrinone therapy at home to keep heart failure patients 
out of the hospital, she said. 

Interim also was a leader 11 years ago in telemonitoring 
heart patients from their homes, allowing patients to check 
their blood pressure and other vitals with devices linked to 
cardiac nurses at Interim offices. 

Interim nurses also specialize in home-based disease 
management programs for conditions like diabetes, wound 
care and behavioral health, Elliott said. 

Interim in 2006 was among the first home-health agencies 
in the state to pioneer the transitional care program, where 
nurses collaborate with area hospitals and physicians’ offic- 
es to help patients transition from the hospital to home, she 
said. The goal is to reduce patient anxiety, create a smooth 
transition for patients and families, and decrease hospital 
readmissions. 
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Interim also launched Interim Connect to address social 
issues like patients skipping medications or missing doctor 
appointments, connecting patients to Interim electronically 
viaa GPS device that doesn’t require a land-line or cell phone 
to speak with Interim staff, Elliott said. 

“So if they needed their meds and couldn't get to the drug- 
store, they would be able to call us by hitting their button 
and saying, ‘Gee, I need help.’ ” Elliott said. “It’s not just for 
emergencies.” 

Elliott also is working with a senior residential community 
to better connect residents with care providers. 

“Tm partnering with a drug company that can deliver med- 
ications to them and a patient advocate who can be onsite to 
help them navigate through a hospitalization, a non-medical 
provider, even though we kind of do a little bit of what they 
do, but we're all working together to meet residents’ needs 
onsite,” Elliott said. “That’s kind of a different concept that 
nobody really is doing that I think is innovative and it really 
helps with access to care.” 

That collaboration stands out to Anne Elwell, vice presi- 
dent of community relations at Qualidigm, a Wethersfield- 
based healthcare consulting organization that has worked 
with Interim HealthCare. In 2009, Qualidigm launched a 
voluntary collaboration — called the Communities of Care 
initiative — among hospitals, nursing homes, rehabilita- 
tion centers, home healthcare providers and physicians to 
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of Hartford 
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implement strategies for improving communication and coor- 
dination among healthcare providers and improve education 
and health literacy for patients and families. 

Interim was one of the first to join, Elwell said. 

“They realized that all of us working together as a commu- 
nity, taking care of the same patients, could accomplish more 
than working in our individual silos,” Elwell said. 

Elliott notes not only the skill, but also the longevity of Inter- 
im’s nursing staff. Nurses and patients get to know each other, 
which helps to engage patients on care management, she said. 

“That relationship between the nurse and the patient is 
really one of the largest parts to helping the patient stay out 
of the hospital and stay in the community,” she said. 

Interim HealthCare of Hartford has operated for 45 years 
and been locally owned by the Keane family since 1985. 
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By Matthew Broderick 


Special to the Hartford Business Journal 


infection control at Hartford HealthCare in 2013, he 
noticed asignificant cultural challenge: hand hygiene. 

“Irealized our reported versus observed hand-hygiene num- 
bers were not congruent,” said Ross. “Like many hospitals in 
America at that time, we were averaging less than 40 percent 
compliance [with hand sanitation after each patient visit].” 

Lack of hand sanitation is a leading cause of healthcare- 
associated infections (HAIs), a major problem for the health- 
care system. According to the Center for Disease Control 
(CDC), HAIs result in an estimated $30 billion in excess 
healthcare expenses nationally each year, and are the most 
common complication of hospital care. In fact, a CDC nation- 
al survey found that on any given day about one in 25 hospital 
patients have at least one healthcare-associated infection. 
And according to 2011 CDC figures, there were an estimated 
772,000 HAIs in U.S. acute-care hospitals, with more than 10 
percent of patients—75,000 — dying during hospitalizations 
countrywide. 

For Ross, the risk of inconsistent hand sanitation required 
a concerted effort and cultural shift. 

“We wanted to implement a program that followed hand- 
hygiene guidelines, set goals for improved compliance and 
actually improved compliance [rates],” Ross said, noting the 
approach Hartford HealthCare took was low-cost and com- 
mon sense. 

So in 2012 — to get atrue, validated picture across all units 
— Hartford HealthCare allowed one anonymous observer 
to compile data on hand hygiene. “With the data compiled, 
executive leadership was able to put hand hygiene as a qual- 
ity metric,” Ross said, “with a goal of 90 percent or greater 
compliance.” 

The rollout of the program was no easy task, says Hartford 
HealthCare spokeswoman Tina Varona. 


\WV hen Dr. Jack Ross assumed his role as the director of 


Hospital buy-in 

“Tt took Dr. Ross’ solid leadership and high goal setting 
to bring it to fruition,” she said. “Our staff has responded in 
record numbers.” 

Ross is quick to point out that launching a program across 
Hartford HealthCare’s five facilities, including Hartford Hos- 
pital, Hospital of Central Connecticut, MidState Hospital, 
among others, was a team effort. The program, he notes, 
was heavily promoted by executive leadership teams, vid- 
eos, computer screen savers, newsletters and hand-hygiene 
fairs. Most important, however, has been the support of 200 
“accountability agents” across the organization, which docu- 
ment more than 4,000 hand-hygiene observations a month. 

“Since the program’s inception, more than 100,000 obser- 
vations have been recorded,” said Ross. 

Each week over the past three years, Varona explained, 
Ross has reviewed the data collected and shared key findings 
with administration officials, managers and internal staff on 
a monthly basis. 

“Everyone from physicians to nurses to maintenance and 
food staff have championed Dr. Ross’ cause,” Varona said. 

While he contends that the biggest challenge the program 
faced at inception was getting employees to believe their hand 
sanitation was not as good as they assumed, Ross says the 
results have spurred some healthy competition across facili- 
ties and teams. 

“Doctors don’t want to be eclipsed by the registered nurs- 
es or the intensive-care unit staff at one location by that of 
another ICU,” he said. 

As of Oct. 2015, Hartford HealthCare’s compliance rate 
has increased from 33 percent to 95 percent, one of the best 
rates in the country, Ross said. And it was largely done on a 
shoestring budget. 

“Compared to per-unit video monitoring, our method is 
amazingly inexpensive,” he said. “Just one healthcare-asso- 
ciated infection easily offsets the cost [of this program], so 
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Ross pushes clean hands 
for patient safety 





Dr. Jack Ross’ focus on hand 
hygiene has helped Hartford 
HealthCare employees adhere to 
stricter hand-washing guidelines, 
reducing the risks of healthcare- 
associated infections. 
, 
_ 
We wanted to implement a program that followed hand- 
hygiene guidelines, set goals for improved compliance and 
actually improved compliance [rates]. 
there is a larger return on investment.” national model where patients are safer and less likely to 
“Dr. Ross’ commitment [to hand hygiene] has created develop infections from staff [interactions].” 
a domino effect engaging and connecting every hospital In the process, he’s not only transformed a health risk, but 
employee to this effort,’ said Varona. “He has created a acultureas well. Two hands at atime. a 
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Satterberg’s therapies restore health 
to afflicted patients 


By David Medina 


Special to the Hartford Business Journal 


would never suspect that she is a key figure in the suc- 
cess of the Hartford HealthCare Rehabilitation Net- 
work at the Hospital of Central Connecticut in New Britain. 

“She tends to be the one person in the department who 
spearheads all of the charity work and the celebrations for 
her co-workers,” says her supervisor Robert Stair, the region- 
al director for the network. “For all of the great things that 
she does .. . she doesn’t see herself as more special than 
anyone else, and it’s very apparent to everyone who comes 
in contact with her.” 

As the hospital’s occupational therapist since 2006, Sat- 
terberg divides her time between helping countless cancer 
survivors resume their normal lives and restoring functional- 
ity to non-cancer patients who have suffered severe injuries 
to their hands and limbs. She is one of about 30 individuals 
in Connecticut certified in lymphedema therapy, a procedure 
in which the therapist applies special massage techniques to 
move body fluid into working lymph nodes. 

“More cancer patients are surviving now and, as a result, 
they need more therapy,” she says. 

Hospital officials say Satterberg’s modest demeanor, cou- 
pled with her special skills and total dedication to improving 
the lives of her patients, have also helped to expand the num- 
ber of rehabilitation referrals at the hospital. 

“I find that putting her in front of doctors is much more effec- 
tive than my trying to describe how great she is,” says Britta 
Raczkowski, the account manager who promotes the services 
of the network. “She recently made a presentation at a system- 
wide cancer meeting and, after 10 minutes, they all wanted to 
know how to get their patients into her therapy. It was electric 
in the room.” 

One of Satterberg’s most challenging and rewarding pro- 
fessional experiences occurred earlier this year when she 
was confronted with the task of helping a man regain the use 
of his right hand, after he lost a thumb and crushed his fingers 
in a work accident. The situation required her to think out of 
the box and, after working for weeks to restore sensation to 
the man’s remaining fingers, she created a prosthetic thumb 
by attaching a piece of splint material to a thumb brace and 
covering it with a rubber tip. 

When the idea came to her, Satterberg remembers running 
home and shouting, “I’m going to make a thumb!” 

Her patient, Sunil Kumar Patel, who resettled in Berlin 
from India in 2006, could not be more appreciative of Sat- 
terberg’s help. “In my country, they probably wouldn't fix the 
hand, they would just cut it off,” he said. 

Through his continuing therapy sessions with Satter- 
berg, Patel has now developed enough dexterity in his hand 
to pinch, grab and lift small and large objects. Together they 
are planning for the day when surgeons can implant a per- 
manent thumb on his hand. 

“The first time he picked up a pen and wrote his name 
was awesome,” Satterberg said. 

Satterberg chose occupational therapy as a career while 
still attending high school in her home town of Portsmouth, 
N.H. She attended a job fair there and met a music therapist 
that she later followed on her rounds in a nursing home. 

“I saw how she brought life to the people in the nursing 
home and I said, ‘I want to be her, ” Satterberg said. 

Satterberg enrolled in the Boston School of Occupational 
Therapy at Tufts University and earned her bachelor’s degree in 
1983. She began her practice in a Pittsburgh rehabilitation facil- 
ity. While there, she met and married her husband, Robert, and 
together they moved to San Andreas, Calif. Satterberg raised 
two sons there and practiced at the Mark Twain St. Joseph’s 
Hospital, where she became certified in lymphedema therapy. 
She and her family moved to Connecticut in 2006 to be closer 
to her relatives. 

“My cancer survivors are my heroes. I'm working with 
them at their hardest time in life,” she says. “It’s very rewarding 
because now they know what’s important in life.” a 
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Ruth Satterberg divides her time between helping cancer survivors resume 
their normal lives and restoring functionality to patients who have suffered 
severe injuries to their hands and limbs. (Above) Satterberg created a pros- 
thetic thumb to help a patient regain the use of his right hand, after he lost a 
thumb and crushed his fingers in a work accident. 





My cancer survivors are my heroes. I'm working with 
them at their hardest time in life. It's very rewarding 


because now they know what's important in life. 
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As a nurse navigator, Rebecca 
Santiago has several roles including 
traveling to churches, mosques, 
beauty salons, barber shops and other 
locations in Hartford to educate 
residents — in English and Spanish 
— about preventive health care and 
their health insurance options. 


Santiago directs most needy patients 


to better health 


By David Medina 


Special to the Hartford Business Journal 


bury, who had no health insurance and was turned 
away for treatment of prostate cancer at several hospi- 
tals, heard a radio spot for the Curtis D. Robinson Center for 
Health Equity at St. Francis Hospital. The center, as its name 
implies, was established to address the health disparities 
among uninsured and underinsured individuals and families. 

The man took the risk of calling the center and was con- 
nected to nurse navigator Rebecca Santiago, the hands-on 
person most responsible for fulfilling the center’s mission. 

Over the course of six months, Santiago, a registered 
nurse, guided him through the paperwork he needed to 
qualify for Medicaid; arranged visits with an oncologist and 
an urologist at no cost; and procured a series of free lupron 
injections from a pharmaceutical company. 

Santiago never met the man the entire time that she worked 
to have him treated. They conducted all their communication 
by telephone, until one day a visitor came to her office and said 
he wanted to finally meet the nurse who saved his life. 

“I was so taken by the fact that he made a special trip all 
the way from Waterbury, that I became emotional,” Santiago 
said. “At that point, I said to myself, ‘I’m doing the job that I 
was sent here to do.’ ” 

As nurse navigator, Santiago has two roles. The first is to 
travel to churches, mosques, beauty salons, barber shops and 
other locations in Hartford, educating residents — in English 
and Spanish — about preventive health care and their health 
insurance options. 

“Despite all the fact sheets, websites and media attention 
about access to health services, 90 percent of the people I 
speak to say they thought prostate screenings, mammograms, 
colonoscopies, or flu shots were going to cost them money,” 
she says. “It’s an ‘aha’ moment when they realize they’re free.” 

The second and hardest role occurs after tests reveal 
an abnormal finding. That’s when the real navigation 
starts and Santiago has to explain the diagnosis and walk 
the patient and his family through the treatments, making 
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certain the patient has food, shelter and proper support dur- 
ing the journey. 

“I make sure that they make an informed decision and I 
have no problem telling them that it’s okay to say ‘no’ to the 
treatment options,” she says. “Many patients find peace with 
that because they are allowed to control their own destiny.” 

Nurse navigators are not new. They are becoming increas- 
ingly popular in other health circles, such as dental and pri- 
mary care offices. Santiago became the nurse navigator for 
the Robinson Center by way of her own tragic experience 
with cancer. 

Born and raised in the Bronx, N.Y., Santiago planned to 
remain there her whole life until Jan. 2011, when her mother 
was diagnosed with esophageal cancer. As anurse, Santiago 
was surprised that her mother never complained about pain 
and never sought a screening that would have detected the 
cancer much sooner. As if that weren’t enough, her mother’s 
sister had the same illness and both women died within 40 
minutes of each other a month later. 

To get through the grief, Santiago took time off from her 
job with the Visiting Nurse Service of New York and stayed at 
the home of a relative in Torrington. Eventually, she decided 
to start a new life in Connecticut. 

As fate would have it, her first interview was for 
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nurse navigator at the relatively new Robinson Center for 
Health Equity. Businessman Curtis D. Robinson, who found- 
ed the center and is on St. Francis Hospital’s board of direc- 
tors, was among those who interviewed Santiago and knew 
immediately that she was the right person for the job. Cur- 
rently, she is also Hartford chapter president of the National 
Association of Hispanic Nurses and sits on the boards of sev- 
eral nonprofit organizations. 

“There was just something about her that’s hard to 
explain,” Robinson said. “She’s sensitive. She’s loving. She 
works seven days a week and she cares about her patients. I 
wish there was somebody I could compare her to other than 
Mother Teresa.” & 
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Trinity Health is a major healthcare system that is dramatically reshaping the delivery of people-centered 
care. Nationally, its 21-state, 119,000-employee network includes: 


e 88 acute care hospitals 
e 51 home care and hospice agencies 
e 14 PACE Centers (Programs of All-inclusive Care for the Elderly) 


e 61 other continuing care facilities 
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continuity of care initiatives. 
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Heather Gates (far left, and sitting) is 
passionate about advocating at the 
state level for good public policy for 
people with mental illness and 
substance disorders. (Above photo) 
Community Health Resources offers 
supportive and affordable housing 
services in its Manchester 
apartments on Cedar Street. 


Gates fights for mental health patients’ rights 


By John Stearns 


jstearns@HartfordBusiness.com 


from a college class on mental health law that required 
her to volunteer at Northampton State Hospital in Mas- 
sachusetts. It was 1978. 

“I was So appalled by what I saw there that I really decided 
at that point I wanted to get involved in trying to change the 
way people with mental illness were treated,” said Gates, 
who has been president and CEO of Windsor-based Com- 
munity Health Resources, or CHR, for 22 years. “It was kind 
of the caricature of what we think of as an old institution: 
horrible conditions, very poor treatment, just really pretty 
horrendous.” 

While in college, she met attorneys who where suing Mas- 
sachusetts to close the hospital, which eventually shuttered 
in 1993. Then they created community-based programs for 
patients instead. 

“So from that point on, I got involved in working in the 
mental health system and, in particular, in the community 
mental health system trying to advocate and create programs 
for people with mental illness living in the community,” said 
Gates, who worked as a legal advocate at the hospital, got 
her MBA and moved into the management/provider aspect 
of mental health. She joined CHR in 1993 from the Depart- 
ment of Mental Health in western Massachusetts, where she 
worked about five years as amanaged service system director 
overseeing community services. 

Since arriving at CHR, she has expanded its reach, pro- 
grams and size, growing from a $3 million annual budget to 
$50 million today. It has more than 80 programs in 32 loca- 
tions, 650-plus employees and serves 20,000 children, families 
and adults annually in central and eastern Connecticut. 

Its services are far-reaching, including mental health and 
addiction services, housing, foster care, outpatient clinics 
with same-day service, case management and the state’s 
largest behavioral health home to coordinate patients’ mental 
and physical health care, an important link since behavioral 
health affects physical health and life span. People with seri- 
ous mental health issues live an average 25 years less than 
the general population. 

“We are literally the most comprehensive behavioral- 
health provider in the state of Connecticut,” Gates said. “We 


| eathers Gates’ advocacy for the mentally ill emerged 
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provide every service other than inpatient that an individual 
with aserious mental health or addiction disorder would need 
in order to help them deal with their treatment.” 

Gates is passionate about advocating at the state level 
for good public policy for people with mental illness and 
substance disorders and was instrumental in the recent for- 
mation of the behavioral health home model in the state to 
improve coordination with and access to primary care for 
people with mental health issues, thus improving their physi- 
cal health and reducing healthcare costs. 

She chaired the work group that worked with state agen- 
cies to create the design for the behavioral health homes 
statewide and piloted some of the concepts beforehand to 
shape the behavioral health home planning process. 

“The concept of a behavioral health home is that your 
behavioral health practitioner is the person you want to help 
coordinate your [primary] care,” Gates said. “So instead of 
coordinating from primary care into behavior health, it’s 
coordinating from behavioral health out into the larger pri- 
mary care system in order to help you get the primary care 
you need to be healthier.” 

Paul DiLeo, chief operating officer at the state Depart- 
ment of Mental Health & Addiction Services, said Gates was 
key to the behavioral health home service delivery model 
happening. 

“I believe we could never have gotten there without her 
work,” he said. 


Heather Ga \ \ 
President and CEO 
Community Health Re 


Community Servic 
Advocacy/Policy 






Gates has also been a statewide and national leader on 
working to diminish stigma and discrimination for people 
with mental health or addiction disorders, DiLeo said. 

He called Gates “a highly dynamic, highly intelligent lead- 
er, not just of CHR, but of the whole behavioral health system 
in Connecticut because of her work at the legislature and her 
advocacy work beyond CHR.” 

Said Gates: “I just am passionate about standing up for 
people who are diagnosed with mental illness and substance 
use disorders because they get discriminated against a lot. 
Mostly people just need access to treatment and they need 
help. And it’s unfortunate there’s a stigma associated with 
it because it does prevent people from seeking help when it 
could actually make a difference in their life.” a 


I just am passionate about standing up for people who are 


diagnosed with mental illness and substance use disorders 


because they get discriminated against a lot. 
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Congratulations to 
the 2015 Health Care 
Heroes Winners 

Com Uimellimielicellile 
commitment to the 
Health Care 
industry! 


ADVANCEMENT IN HEALTHCARE — INNOVATION 
Dr. Fernando Ferrer 
(@oyayareerace vim @ ali (elcayansm (ave l(e-]m lacey 


ADVANCEMENT IN HEALTHCARE — PREVENTION 
Rebecca Santiago 

St. Francis Hospital's Curtis D. Robinson 

Center for Health Equity 


CORPORATE ACHIEVEMENT — INNOVATION 
Talccvalaam (excl idal@rcl omen mfelauceyce 


COMMUNITY SERVICE — ADVOCACY/POLICY 
Heather Gates 


Community Health Resources 


PHYSICIANS 
DME aaness 


mc)AUKO)COM al=yolltnl@rlia 


NURSE 
Elaine Scheinblum 
St. Francis Hospital and Medical Center 


HEALTHCARE STAFF 
Ruth Satterberg 


Hospital of Central Connecticut 


VOLUNTEER 
Dr. Pauline Olsen 
Malta House of Care 
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4 Wethersfield Avenue 
Hartford, CT 06114 
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2010 HEALTH CARE HEROES FINALISTS 


Nominee Title Organization 








Deanne Anderson Program Director, Occupational Therapy Assistant program Goodwin College 
Tyler Booth Chief Operating Officer InterCommunity 
Matthew Calendrillo Co-Founder, Physical Therapist LIVE EVERY DAY 


Center for Health Equity 
CT Choosing Wisely Collaborative 
Dr. Fernando Ferrer Surgeon-/n-Chief Connecticut Children's Medical Center 


Brian Nyberg Administrator Touchpoints at Chestnut 





Dr. Karlos Boghosian Owner Capitol Chiropractic Wellness Center 


Ron D'Aquila Co-Founder, President and Registered Nurse Assisted Living Technologies Inc. 


Program Director, Center for Education, Simulation and 


Stephen Donahue ; 
Innovation 


Hartford Hospital 


St. Francis Hospital’s Curtis D. Robinson 


Rebecca Santiago Nurse Navigator Center for Health Equity 


Joan Dauber Director, Joan C. Dauber Food Bank at St. Francis St. Francis Hospital and Medical Center 
Heather Gates President and CEO Community Health Resources 

Dr. Hank Schwartz Chief of Psychiatry, Institute of Living Hartford Hospital 

Beryl "Peaches" Smith Patient Navigator First Choice Health Centers Inc. 


Spectrum of Kindness Campaign 


CT General Assembly/Allergy Associates of 


Dr. Prasad Srinivasan State Rep./Physician Hartford PC 





Interim HealthCare of Hartford Team Interim HealthCare of Hartford 


Becky Cubeta Social Services Coordinator Covenant Village of Cromwell 


Ruth Satterberg Occupational Therapist Hospital of Central Connecticut 


St. Francis Hospital and Medical Center/ 


Bruce Hoffman Registered Nurse/Paramedic/Instructor Springfield Technical Community College 
Arlene Parmelee Director of Assisted Living and Care Management Duncaster 

Bernice Plourde Registered Nurse - Entry Coordinator Hartford Hospital 

Elaine Scheinblum Registered Nurse St. Francis Hospital and Medical Center 





Dr. Nicholas Bennett Medical Director of Infectious Diseases & Immunology Connecticut Children's Medical Center 


Surgeon; Co-Director and Division Chief of the Craniofacial 
Dr. Charles Castiglione Team, Connecticut Children’s Medical Center; Clinical Hartford Hospital 
Professor, University of Connecticut School of Medicine 


Dr. Jeffrey Hyams Division Head, Digestive Diseases, Hepatology & Nutrition Connecticut Children's Medical Center 
Dr. William Petit Doctor Hartford County Medical Association 
Dr. Jack Ross Director, Infection Control Hartford HealthCare 

Dr. Aneesh Tolat Cardiologist St. Francis Hospital and Medical Center 


Assistant Professor, Department of Psychiatry; Assistant 


Program Director, UConn Geriatric Psychiatry Fellowship UConn School of Medicine 


Dr. Kristina Zdanys 


Dr. Pauline Olsen Volunteer Physician Malta House of Care 
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of the 2015 Finalists! 








( ‘ 
ConnectiCare 


You know us by &. 


connecticare.com 
© 2015 Connect iCare, Inc. & Affiliates 


www.HartfordBusiness.com 


wt lo 


Quinnipiac University 


Angela Mattie is a professor and 
chair of the department of health- 
care management and organi- 
zational leadership, director of 
the long-term care certificate 
program and holds an appoint- 
\ ment at the medical school at 
Quinnipiac University. She 
serves on several boards includ- 
ing St. Mary’s Hospital, Water- 
bury, Yale-New Haven Hospital 
Community Council and Qualidigm. 











Mattie was also appointed to the regional advisory com- 
mittee of The Connecticut Chapter of The American College 
of Healthcare Executives (ACHE). She is the 2012 recipient 
of the Distinguished Faculty/Advisor Award from CT ACHE 
and the 2018 prestigious Center of Excellence in Teaching 
Award from Quinnipiac University. Prior to joining Quin- 
nipiac, Mattie held healthcare leadership positions in acute 
and managed care. In 2000-2001, Mattie was selected for the 
competitive Robert Wood Johnson Health Policy Fellowship. 


Mattie received her master’s degree in public health 
with distinction from the Yale University School of Medi- 
cine, Department of Epidemiology and Public Health; a law 
degree at the University Of Connecticut School Of Law; and 
an undergraduate degree from Quinnipiac University. 


AVX Vs NAN ere 


Connecticut Health Foundation (CT Health) 


, 


Elizabeth Krause is vice president of 
policy and communications at the 
Connecticut Health Foundation 
(CT Health), the state’s largest 
independent health founda- 
tion. Krause’s role involves 
leveraging the reforms and 
innovations of Connecticut’s 
implementation of the Afford- 
able Care Act to help more people 
gain access to better care. 










Krause previously served as CT Health’s senior program 
officer, managing the foundation’s portfolio of health-equity 
grants and programs. She was previously with the Centers 
for Disease Control and Prevention. 


The Smith College and Harvard School of Public Health 
alumnaserves on the boards of the Asian and Pacific Islander 
American Health Forum and HARC Inc. 


CT Health Policy Project 


Ellen Andrews has served as exec- 
utive director of the CT Health Pol- 
icy Project from its inception in 
1999. The Project is a non-par- 
tisan, nonprofit organization 
working to improve afford- 
able, quality health care for 
every Connecticut resident. 
The Project publishes regular 
policymaker issue briefs, con- 
ducts research on Connecticut 
health policy needs, hosts issue brief- 
ings for policymakers with healthcare experts, and publishes 
the CT Health Notes Blog with updates on state health policy. 









Through its toll-free helpline and community meetings, 
the Project assists consumers struggling to access and afford 
health care in an increasingly complex environment. 


Andrews serves on over a dozen national, regional, state 
and local government and nonprofit health-policy commit- 
tees, councils and boards. Her prior experience includes 
positions as Connecticut state legislative staff, nonprofit 
healthcare advocacy, perinatal educator at a New Haven com- 
munity health center, and academic teaching and research. 
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Recent Awards Include: 


» ABC Platinum Safety Award 


» ABC Accredited Quality 
Contractor (ABC-AQC) 


» ABC Excellence in 
Construction Award 


» ABC Specialty Contractor 
of the Year 


» Contracting Business First 
Place Design-Build Award 


Count on NEMSI for: 


® HVAC, Plumbing and Process Piping  =*Electrical Services 








e Design-Build Construction e Comprehensive Preventive 
eFnergy Management Systems Maintenance Programs 
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EDITORIAL 


CT must weigh true costs 
of transportation overhaul 


nvesting billions of dollars into Connecticut’s transportation infrastructure will create 

an economic boom in Connecticut, lifting the tides of residents and businesses alike. 
That’s what Gov. Dannel P. Malloy wants Connecticut to believe as he releases a lita- 

ny of reports espousing the merits of his ambitious 30-year, $100 billion transportation over- 
haul that would fund investments in highways, roads, bridges, rail and other thoroughfares. 

The most recent report, conducted by state researchers in conjunction with consult- 
ing firm CDM Smith, said the $5.3 billion pricetag to replace the I-84 viaduct in Hartford 
is worth the cost because it would result in more than $9 billion in benefits, like reduced 
travel time, fewer accidents and congestion, and lower vehicle operating costs. Another 
recent report, by a Boston consulting firm, touted a 250 percent return on investment 
for $3.9 billion in upgrades to the New Haven rail line. 

The reports certainly paint a positive picture of Malloy’s “Let’s Go CT!” initiative, 
but they only tell half the story. What they fail to do is reveal how the higher taxes and/ 
or fees needed to pay for the investments will impact the cost of living and doing busi- 
ness in the state. 

The timing of these reports isn’t by chance. Malloy’s transportation finance panel is 
expected to release its recommendations this month for how to fund the Democratic gov- 
ernor’s $100 billion plan, and there will undoubtedly be some tough medicine for taxpayers. 

Whether it’s the adoption of tolls, a mileage tax, or higher gasoline taxes, Connecti- 
cut taxpayers will need to ante up more to sate Malloy’s infrastructure ambitions. All 
of this, of course, is occurring amid a backdrop of significant budget deficits projected 
over the next few years, raising legitimate questions about whether or not Connecticut 
can afford to significantly ramp-up transportation investments while it cuts services 
and/or raise taxes just to maintain current spending levels. 

Connecticut taxpayers are too smart to allow government-sponsored reports influ- 
ence them into writing a blank check to state legislators for transportation investments. 
That’s not to say, however, residents don’t believe in the virtues of improving congested 
highways or crumbling bridges. 

Indeed, the business community has voiced support for rehabbing Connecticut’s 
aging infrastructure and the legislature must stop raiding the special transportation 
fund to fill holes in the general budget. There are certainly economic benefits to reduc- 
ing traffic along I-84 in Hartford or in Fairfield and New Haven counties. Expanding a 
rail line that connects Hartford to New York City and Boston could be a game changer. 

But at what cost is this all worth it? 

The problem the Malloy administration faces is that it is proposing an ambitious 
spending plan at a time when Connecticut is in a state of permanent fiscal crisis, of 
which there are no clear signs or strategies to get out of. The nonpartisan Office of 
Fiscal Analysis is projecting deficits for the next three fiscal years, including a $1.72 
billion shortfall in fiscal 2017-18. 

Malloy and the legislature cannot responsibly ramp-up transportation funding with- 
out offering a big-picture plan as to how they will balance the budget for the foreseeable 
future. Taxpayers need a full, transparent look at what it will cost to fund state govern- 
ment over the next few years, including all the tax hikes that will be required to pay for 
transportation, higher pension costs and all other public services. Only then can we 
better prioritize our spending and investment needs. 

Connecticut won't reap the economic benefits of major infrastructure invest- 
ment if, at the same time, we dramatically increase the cost of living and doing 
business in the state. a 


Last week’s poll results: 
This holiday season, will you spend 
more or less compared to last year? 


Do you expect your household 
income to climb in 2016? 


16.1% More 
48.2% Less 
35.7% Same 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


A bigger voice in 
Congress for New England 
Small businesses 


By U.S. Senator Jeanne Shaheen 

mall businesses are the bedrock of New 
S England's economy. That’s true not only 

inmy home state of New Hampshire — 
home to just 1.8 mil- 
lion people but more 
than 180,000 small 
businesses — _ but 
all across the region. 
Small businesses 
account for nearly 
96 percent of our 
employers. 

That’s why it is 
critical for New Eng- 
land’s_ congressional 
delegations to play an 
active role as advo- 
cates for federal policies to help our small busi- 
nesses stay competitive and grow. As the lead 
Democrat on the Small Business Committee, 
I am reaching across the aisle to advance the 
priorities of our region’s small businesses: spur- 
ring innovation, boosting export opportunities, 
expanding access to credit, and addressing the 
high cost of energy. 

For New England to thrive, we need to sup- 
port small businesses in the high-technology 
and advanced-man- 
ufacturing — sectors, 
which are now the 
leading drivers of our 
region’s economy. 
Small businesses in 
these sectors are well- 
springs of innovation 
nationwide, employ- 





> For New England to thrive, 
we need to support small 
businesses in the high- 
technology and advanced- 


intelligence, and access to foreign markets. 
To date, STEP has helped 1,949 small busi- 
nesses in the region, supporting nearly $57 
million in sales. ’'m working with Sen. Susan 
Collins (R-Maine) to reauthorize this suc- 
cessful program so that it can continue to 
help our small businesses compete globally. 
In addition, all 12 U.S. Senators from the six 
New England states oppose misguided efforts 
to defund the Export-Import Bank. Nearly 90 
percent of the bank’s transactions directly sup- 
port small businesses, and the bank has sup- 
ported more than $3.7 billion in export sales by 
New England businesses since 2007. It makes no 
sense to approve a broad new trade agreement 
with Asian nations, and then shut down the insti- 
tution that helps to provide capital so American 
businesses can compete with their Asian rivals. 
Energy costs in New England are the highest 
in the nation, and energy efficiency is the fastest, 
cheapest, most readily available path to reducing 
those costs. To keep our small businesses com- 
petitive, we need to encourage businesses to put 
energy efficiency innovations front and center in 
their operations. Smart technology can dramati- 
cally reduce energy consumption, but typically it 
is too expensive for smaller manufacturers. I’m 
working with Sen. Lamar Alexander (R-Tenn.) to 
advance the Smart Manufacturing Leadership 
Act, which directs the 
Department of Energy 
to focus on making the 
advantages and Sav- 
ings of smart technol- 
ogy available to small 
and medium-sized 
manufacturers with 
limited expertise and 
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small businesses often find that the risk and 
expense of ambitious research and develop- 
ment efforts are beyond their means. That’s why 
I am working on a bipartisan basis to reautho- 
rize and improve the Small Business Innovation 
Research (SBIR) and Small Business Technology 
Transfer (STTR) programs, which set aside a per- 
centage of federal agencies’ extramural research 
and development budgets for contracts with 
small companies. These programs make it pos- 
sible for small businesses to compete on amore 
level playing field with much larger businesses, 
while leveraging the entrepreneurial spirit of 
small companies to meet pressing federal needs. 

Another way to keep New England’s 
economy competitive is by helping small 
businesses penetrate growing and emerging 
international markets. Ninety-five percent of 
the world’s consumers live outside the U.S., 
yet only 1 percent of small and medium-sized 
businesses Sell into those markets, compared 
to 40 percent of large businesses. To help 
close this gap, we passed legislation creat- 
ing the State Trade and Export Promotion 
(STEP) program, which provides direct assis- 
tance to companies for counseling, market 


Arecent Harvard Business School working 
paper by former Small Business Administra- 
tion Administrator Karen Gordon Mills found 
that small business loans are down about 20 
percent since the financial crisis. That’s why 
it’s critical that Congress continue to provide 
support for small businesses to get access to 
credit so they can grow. 

SBA lending plays a vital role in helping 
small businesses throughout New England, 
and senators on the Small Business Commit- 
tee want to ensure that SBA continues to be 
an option for obtaining credit. We are working 
now to pass the Commercial Real Estate and 
Economic Development Act to expand small 
businesses’ access to credit by extending SBA’s 
504 refinancing program for five years. 

Earlier this year, President Obama signed 
into law our bipartisan Veterans Entrepreneur- 
ship Act, which permanently waives thou- 
sands of dollars in fees on Patriot Express loan 
guarantees for veteran-owned businesses. 
U.S. Sen. Jeanne Shaheen is the lead Dem- 
ocrat on the U.S. Senate’s Committee on 
Small Business and Entrepreneurship. 
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Cyber liability insurance a must for small biz 


By Joseph “Jay” Arcata 


ith the holidays fast approaching, 
W the phrases “data breach” or “cyber 
attack” are almost certain to reach the 
public consciousness, undoubtedly in reference 
to some large retail corporation that has been 
afflicted with one of the aforementioned ills. 
While cyber attacks on high-profile companies 
are often newsworthy for the scale and breadth 
of the breach, studies have shown that smaller 
businesses are actu- 
ally at greater risk ofa 
data breach than their 
larger counterparts. 
If your business 
has a website, accepts 
credit or debit cards, 
stores information on 
aserver or in any other 
electronic information 
repository, itis atarget 
for cyber criminals. 
Cyber criminals can 
obtain customers’ social security numbers, 
credit card numbers and other personal identi- 
fying information. In addition, they may also gain 
access to sensitive business information, such as 
bank account numbers or intellectual property. 
Recovering from a data breach can cost a 
business thousands of dollars as well as repu- 
tational harm. Despite this, small businesses 
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may be unaware of the risks presented by cyber 
attacks or they may simply not have the resourc- 
es to ensure that their data is properly secured. 

Whatever the reason, the one step that 
small and medium-sized businesses can take 
to guard against the financial hardships that 
can result from a data breach is to purchase 
cyber-liability insurance. 

Regardless of size, essentially every organi- 
zation that uses technology to conduct its busi- 
ness faces cyber risks. Under Connecticut’s new 
data security laws, effective Oct. 1, 2015, a data 
breach will require any person or entity conduct- 
ing business in Connecticut to give notice “with- 
out unreasonable delay,” but no later than 90 days 
after discovery of the breach, to state residents 
whose personal information was breached or 
reasonably believed to have been breached. 

Of note, the law also requires the provision of 
at least 12 months of free identity theft preven- 
tion and mitigation services, but only in cases 
where Social Security numbers are breached or 
reasonably believed to have been breached. 

Cyber liability insurance is designed to 
cover the first and third-party risks associ- 
ated with doing business in the technologi- 
cal age. Coverage provided by a cyber liability 
policy may include: 

e Reimbursement for expenses incurred 
by your business in responding to a cov- 
ered event; 

e Notification costs to notify customers 


> If your business has a website, accepts 
credit or debit cards, stores information on 
a server or in any other electronic information 
repository, it is a target for cyber criminals. 


and other individuals impacted by a 
covered event; 

e Costs of credit monitoring and credit res- 
toration services provided to impacted 
individuals; 

e Public relations consultation expenses 
in the event of a covered event; 

e Loss of business income; and 

e Defense costs in the event that legal action 
is taken, including fines and penalties. 

When purchasing cyber-liability insurance, 

an important consideration is whether the pol- 
icy has “pay on behalf of” or “reimbursement” 
wording. A “pay on behalf of” policy requires 
the insurer to pay covered expenses directly, as 
opposed to having the insured pay and submit 
those expenses to the carrier for reimburse- 
ment. A “pay on behalf of” policy is generally 
preferable, albeit more expensive, as it does not 
require abusiness to pay for costs up front out of 
its own pocket and puts the onus on the insurer 


to manage the breach response process. 

Recovering from a data breach or other 
cyber attack can result in financial hardship 
to any business. According to a 2013 National 
Small Business Association survey, 44 percent 
of small business respondents suffered at least 
one cyber attack and lost an average of $8,699 
in the process. 

In 2014, the number of small business 
respondents who suffered acyber attack grew 
to 50 percent and associated losses more than 
doubled to $20,752. 

These incidents have become an expen- 
sive reality and, unfortunately, are not going 
away anytime soon. It is, therefore, impera- 
tive that small businesses take the necessary 
steps to mitigate these risks. a 
Joseph ‘Jay” Arcata is a partner at Hartford 
law firm Halloran & Sage, where he focuses 
msurance and business litigation. 


How ‘serial winners maintain long-term success 


ate Your Cycle of Success” by 
Larry Weidel (Greenleaf Book 
Group Press, $21.95). 

As I turned the pages, I thought of Mitch 
Albom, an award-winning journalist, author 
of numerous best sellers, creator of musical 
scores and radio show host, who also estab- 
lished charities in Haiti and Detroit. We all 
know people with similar 
track records of success. 
How do they get it all done? 
They have the same 24 hours 
a day that we do; they just use 
them better than most. Their 
drive and ability to manage 
priorities sets them apart as 
“serial winners.” Weidel, an 
accomplished performance 
coach, identified five, drive- 
and_ priority-related common 
threads, which create success: 

“Don’t Hesitate, Decide.” 
Don’t let uncertainty deter action. 
Figure out what you want. See 
your “glass” as half full and decide what you 
must do to fill it. Gather facts and create an 
action plan and timeline. 

“Don’t Just Do It, Overdo It.” Con- 
vince yourself you can do it. Stay convinced 
by surrounding yourself with people who 
do more than encourage you; they point 
out how to improve your plan and actions. 
When things don’t go as planned, increase 
your capacity to excel by doubling down on 
actions you take. Keep pushing yourself. 


CG S erial Winner — 5 Actions to Cre- 


WIN 
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“Don’t Quit, Adjust.”” When 
actions don't yield progress, you 
have two choices: give up or keep 
going. Moving forward with 
a mindset of “improvise and 
adapt” makes you think about 
what else you can do when con- 
fronted with obstacles. 
“Don’t Just Start, Fin- 
ish.”’ Since you don't con- 
trol many of the elements 
that impact your plan and 
actions, you never really 
know where the finish line 
is. It’s out there. If you think about 
your plan’s action as amarathon not asprint, 
youll have the staying power to finish. 
“Don’t Settle, Keep Improving.” 
Don’t settle for being a one-hit wonder. See 
life as a path of continuous improvement. 
Take what you've learned (especially from 
mistakes) and develop a to-do agenda. 
Takeaway: “The only questions that 
matter to winners are ‘Do I really want it?’ 


‘Does it really excite me?’ ” 
e@@e@ 
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> When actions don’t yield progress, you have two 
Choices: give up or keep going. Moving forward with a 
mindset of improvise and adapt makes you think about 
what else you can do when confronted with obstacles. 


“How to Start Your Very First Busi- 
ness” by Warren Buffett’s Secret Mil- 
lionaires Club (Downtown Bookworks, 
$14.99). 

Warren Buffet started his first business 
when he was six; he bought candy, gum and 
soda in bulk and sold the products individu- 
ally. Capitalizing on Buffett’s “You’re never 
too young to start a business” theme, this 
book teaches kids the principles of entre- 
preneurship and financial responsibility. 
(There’s plenty adults can learn, too.) Here 
are some key pieces of advice: 

Turn something you love 
into a business. Nine-year eo WarREN 
old Cameron Johnson loved Surrerrs 
to draw. In 1994, he created Shen 
one-of-a-kind stationery and 
greeting cards for family cel- 
ebrations. Family, friends and 
his parent’s coworkers want- 
ed to buy the cards. Word 
spread and his Cheers and 
Tears business prospered. 
Johnson became a tween- 
age entrepreneur; through 





Web-based ventures (the first was selling Bean- 
ie Babies on eBay) he became a millionaire by 
the time he finished high school. 

Find new customers for a popular 
product. When he was 13, Hart Main and 
his younger sister sold candles for a fund- 
raiser. He saw an opportunity to develop 
candles that would appeal to men — with 
fragrances like gunpowder, hot cocoa, 
fresh-cut grass, bacon and campfire. He 
chose soup cans, not glass jars, for packag- 
ing. Check out man-cans.com. 

Main saw a Societal side to his busi- 

ness, too. The candles 
are produced in com- 
munity kitchens staffed 
by the developmentally 
disabled. A portion of the 
proceeds goes to the kitch- 
ens so they can provide 
meals to those less fortu- 
nate — over 100,000 meals 
so far. a 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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VOYA EMPLOYEES CHOOSE GRACE ACADEMY AS CROWDFUNDING RECIPIENT 
OF NOTE : 


HARTFORD HEALTHCARE EXECS 
RECEIVE NATIONAL RECOGNITION 


Two Hartford Healthcare executives were 
recently recognized by leading industry 
publications. 


P The employees of Voya 
Financial Inc. recently chose 
Grace Academy as the recipient 
of $25,000 through the 
company’s crowdfunding 
program. Grace Academy is an 
accredited, tuition-free middle 
school for low-income girls 
from Hartford. Voya’s 
employees were attracted to 
the school’s culture, which 
emphasizes a holistic 


Elliot Joseph, Hartford Healthcare’s pres- 
ident and CEO, has been named by 
Becker’s Hospital Review as one of its 
“130 Nonprofit Hospital and Health 
System CEOs to Know.” Joseph was 
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2 ,; : : > 5] academic program that 
Le recognized for his continued focus on — Fy dlilesede deuce cant 
Elliot Joseph creating and sustaining organizational :| | qecheae wel. aa ne 
cultures that reward innovation, é aS Racer ma Rca 


accountability and engagement in ser- (Pictured left) Jennifer 


f vice to patients and families in need. Centrone, Voya senior vice 
“ay a Meantime, Hartford Healthcare’s Chief president and head of HR 
: a Investment Officer David Holmgren has Retirement and Annuities, 






been named healthcare CIO of the Year 


Se by one of the world’s leading business 
| » publishers, Institutional Investor, and the 
| % Investor Intelligence Network. 


David Holmgren Over the past five years, in difficult 
Fe ee financial times, Holmgren has main- 


presented the $25,000 check 
to the students of the school’s 
Maya Angelou 5th grade class. 


df 


Pay Tio Te 
apre ne Grace Academy 





_Twenty Five Thousand and 00/100 
DOLLARS 


| 


tained a strong investment strategy that is the backbone of the orga- MEMO _Graduate Support Office of Coro ne 
nization’s financial health. | aie 
MARLBOROUGH CPA RECEIVES 2015 SUSAN G. KOMEN CT HONORS PINK TIE GUYS IN HARTFORD 


SUSTAINED CONTRIBUTION AWARD 


Edward Bader, partner at Bader & Associates in Marlborough, recently 
received the American Institute of CPAs’ (AICPA) 2015 Sustained 
Contribution Award. The award recognizes members of the Institute 
who have contributed measurably to the AICPA and the CPA profes- 
sion through their volunteer service. 


Bader has served on an Institute volunteer group for 20 or more years 
and has served at least once as a chair of an AICPA committee, task 
force or resource panel. 


USI CONSULTING GROUP RECEIVES 
BEHAVIORAL FINANCE INNOVATOR AWARD 


Glastonbury-based USI Consulting Group has received the Behavioral 
Finance Innovator Award from the Allianz Global Investors Center for 
Behavioral Finance. 


Shlomo Benzarti, of UCLA’s Anderson School of Management, present- 
ed the award at a dinner hosted in Newport Beach, Calif. USI was rec- 
ognized for incorporating behavioral finance concepts into client meet- 
ings, which has helped clients make changes to their plan designs. 


USI Consulting Group is one of the nation’s largest retirement and 
benefit consulting and administration firms. 


INSURITY’S DATA INTEGRATION PROGRAM WINS 
INSURANCE INNOVATION CHALLENGE 


Hartford software/data analytics firm Insurity was recently recognized 
with a data management award by Insurance Networking News, in 
partnership with analyst firm Celent. 





> The Susan G. Komen conical breast cancer foundation recently honored 23 local men as the 2015 class of PinkTie Guys, Pink Tie Guys are an 
exclusive group of local men committed to the fight against breast cancer in Connecticut. Honorees included Hartford Hospital’s Dr. Andrew L. Salner, 
selected as Honorary Pink Tie Guy, and WFSB’s Mark Zinni and Senior Vice President and General Manager Klarn DePalma. Sen. Steve Cassano, Rep. 
Prasad Srinivasan and Interim Susan G. Komen CEO Lori van Dam joined the honorees for the class picture as well as Richard Campbell and Dr. 
Insurity won the Vanguard in Insurance Practice award in the “data Mark Melendez, members of the Komen Connecticut board of directors. 


management” category for its Insurance Enterprise View software, 
which supports more than 11,000 insurance data attributes and more 
than 30 lines of business by providing detailed transaction and full 
reporting and business intelligence to insurance companies. 
















GOODWORKS INSURANCE DONATES TO COMMUNITY HEALTH PROGRAMS 
<a 

et ae 

Please Note: All electronic submissions for Accolades should be eo | 
sent to accolades@HartfordBusiness.com. For more information 

about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 


i inna as | P Glastonbury-based GoodWorks Insurance 

— recently gave a $10,000 grant to Community 
Health Programs (CHP), which provides medical 
and dental services to all, regardless of 
insurance status or residence. Additionally, CHP’s 
family support services offer a safe, welcoming 
environment for all families with children under 
six and parents who are expecting. GoodWorks’s 
grant will go directly to helping provide critical 
services to patients. Pictured (from left) are: 
Bryan Ayars, CEO, CHP; Edward Ryan, senior vice 
president, GoodWorks Insurance; Michelle Derr, 
CHP director of family services; and Jenn 
Wilkinson, CHP director of performance 
improvement and compliance. 
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TOY DRIVE 


SATURDAY, 9AM-NOON 


Sears Parking Lot, West Hartford 


Together we can help bring holiday joy to Connecticut 
children in need. Please donate new, unwrapped toys. 
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JUST 
ASK 


AROUND. 


Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 


of ° 4 


Business” 


$ 99 


mo* 


For 12 months with a 2-year agreement* 


COX BUSINESS INTERNET™ 15 AND VOICEMANAGER™ 


EXPERIENCE RELIABLE 
Internet speeds up to 15 Mbps 


UNLIMITED 
nationwide long distance calling included 


INCLUDES 
Voice Mail 


GET YOUR FIRST MONTH FREE 
800-367-1762 | COXBUSINESS.COM 


*Offer ends 1/3/16. Available to new commercial subscribers of Cox Business InternetS™ 15 (max. 15/5 Mbps) and Cox Business VoiceManagers™ Essential with unlimited nationwide long distance and Voice Mail. Prices based on a 2-year service 
term. Early termination fees may apply. Free month applies to monthly service fees for Cox Business Internet” Cox Business VoiceManager® Essential with unlimited nationwide long distance and voice mail. Monthly service fee increases to 
$89.99 for months 13-24. Up to 9 additional Cox Business VoiceManager® Essential lines with unlimited nationwide long distance may be added for $30 per line per month. Unlimited plan is limited to direct-dialed domestic calls only and is not 
available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching applications. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS 3.0 modem may be required for optimal 
performance. Speed not guaranteed. Actual speeds may vary. See www.cox.com/Internetdisclosures for complete Internet Service Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination 
with or in addition to other promotions and cannot be applied to any other Cox account. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem 
is moved or inoperable. Services not available in all areas. Other restrictions apply. ©2015 Cox Communications, Inc. All rights reserved. 
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